Forum I\Ilacao grows from strength
to strength as it marks 15% anniversary
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#&&EMEE EDITOR'S MESSAGE

ACAO made a major breakthrough

at the 9" International Infrastructure
Investment and Construction Forum
(IIICF), which took place in June this year
and focused on the increasing importance
of the city’s role in the Guangdong-Hong
Kong-Macao Greater Bay Area. Through
ITIICE Macao can boost its competitiveness
and ultimately contribute to infrastructure
collaboration with countries covered by the
“Belt and Road” initiative.

This year’s event highlighted the
importance of Macao as a platform and
its regional advantages in contributing to
the construction of the “Belt and Road”
initiative through unimpeded trade,
financial integration, and people-to-
people ties. Macao Image looks into the
key objectives achieved at IIICE

Start-ups are also making big advances.
This issue of Macao Image takes an in-
depth look at how young entrepreneurs are
playing an instrumental role in shaping the
future of Macao and the Greater Bay Area.
In support of Macao’s ambitious, young
professionals, the Macao SAR Government
is promoting entrepreneurship through the
Macao Young Entrepreneurship Incubation
Centre. The aim of the Incubation Centre
is to encourage young people to explore
new business opportunities not only in
Macao, but also into the Greater Bay Area
and Portuguese-speaking Countries. In
2017, the Macao SAR Government signed
an agreement with Parafuturo de Macau
Investment and Development Ltd. (PFM)
to provide additional comprehensive
support for youths who want to become
entrepreneurs.

In this issue of Macao Image, José Chui
Sai Peng, Chief Executive of PFM, explains
how they are assisting start-ups and
providing them with an infinite number
of opportunities to grow. Macao Image also
talks to two entrepreneurs who explain
how the Incubation Centre helped them
create and grow their businesses.

Macao Image celebrates some key
anniversary milestones in this issue. This year
marks the 15" anniversary of the Forum for
Economic and Trade Co-operation between
China and Portuguese-speaking Countries
(Macao). Since Forum Macao’s founding in
2003, trade between China and Portuguese-
speaking Countries has risen more than
tenfold. For the past 15 years, the Macao
SAR Government has successfully co-
ordinated its efforts under the guidance of the
respective Strategic Plans approved in each
Ministerial Conference, and strengthened
Macao’s advantages in terms of language,
culture and information exchanges, toactasa
Commercial and Trade Co-operation Service
Platform between China and Portuguese-
speaking Countries. Macao Imagelooks at the
future role of Forum Macao as an important
part of the success of the “Belt and Road”
initiative while continuing to go from strength
to strength.

Also celebrating an anniversary were
the Macao Franchise Expo (MFE) and the
Guangdong & Macao Branded Products
Fair (GMBPF), which are now in their
10" year. Themed as “Brand Expansion
Continues, Business Opportunities to Be
Seized”, 2018 MFE attracted more than 150
exhibitors from around the world to the
event. This year’s expo saw the return of the
popular Gourmet Avenue, and the arrival of
two new entrants: the “Guangdong-Hong
Kong-Macau Bay Area Business Zone” and
the “Smart Retail Zone”

The 2018GMBPE, held concurrently to
2018MFE, featured an array of exhibition
areas, with more than 382 booths at this
year’s event. The two events, held from 27 to
29 July this year, have created a synergistic
effect for enterprises to seize fresh business
opportunities.

As Macao becomes an increasingly
popular destination for abooming wedding
industry, this issue of the magazine talks to
insiders about the development potential of
the city’s wedding market. i¥i
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Macao's Chief Executive Chui Sai On led a Macao delegation
to nine Guangdong-Hong Kong-Macao Greater Bay Area cities

18K PHOTO: $7f/8 GOVERNMENT INFORMATION BUREAU

Macao pledges further co-operation
in Greater Bay Area

Macao's Chief Executive,
Chui Sai QOn, led the Special
Administrative Region officials
delegation to visit nine cities
in the Guangdong-Hong Kong-
Macao Greater Bay Area in
phases, starting from the second
half of June 2018. He concluded
the tour on 11 July, stating that
the Macao SAR Government
was committed to supporting
the co-ordinated planning of the
Central People’s Government
regarding the Greater Bay Area,
and to ensuring the Macao
SAR’s Five-year Development
Plan are aligned with those
aims. Macao would make use
of its advantages and work
toward mutually-beneficial co-
operation with its sister cities in

the Greater Bay Area, in order
to promote Macao's sustainable
and moderate economic
diversification, Mr Chui stated.
Mr Chui said additionally that
the nine Mainland cities and two
Special Administrative Regions
that comprised the Greater Bay
Area were eagerly awaiting
the launch of the Outline Plan
for the Development of the
Guangdong-Hong Kong-Macao
Greater Bay Area, and were
proactively deepening the co-
operation among them. The Chief
Executive has led the Macao SAR
official delegation three times
to nine Greater Bay Area cities:
Zhuhai, Guangzhou, Shenzhen,
Zhongshan, Jiangmen, Zhaoging,
Foshan, Huizhou and Dongguan.
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Macao jumps in 2017 international rankings for MICE

Macao ranked 65 in the latest
Annual Statistics and Rankings
by the International Congress and
Convention Assaciation (ICCA) 2017,
up seven places compared to the
2016 rankings. The city claimed the
16" spot in the Asia-Pacific region in
2017, climbing one position from 2016,
according to the report. ICCA now
recognises 39 annual international
meetings held in Macao, two more
than it did in 2016. The Macao Trade
and Investment Promotion Institute
(IPIM) became a member of ICCA in
2012, in a further effort to promote
the city’s meetings, incentives,
conventions and exhibitions (MICE)
industry. The improvement in the
2017 rankings did demonstrate that
the city is attracting an increasing
number of global convention activities

and participants to these events,
reassuring Macao's MICE industry
which is now developing with the
strategy of prioritising conventions.
As the department of the Macao
SAR Government responsible for the
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development of the MICE sector, IPIM
optimised two subsidy schemes for
event organisers in April 2018, in order
to enhance the competitiveness of the
industry and attract more overseas
conventions and exhibitions to Macao.

Macao attracting an increasing number of global convention activities
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Zhu Lilan (left) vowed to promote the development of Macao's MICE industry

Former Minister Zhu Lilan
appointed Macao
'Conference Ambassador’

The Macao SAR Secretary for Economy and Finance,
Leong Vai Tac, has appointed Zhu Lilan, former Minister
of Science and Technology of the People’s Republic
of China-cum-Consultant to the Macao Science and
Technology Commission, asa “Conference Ambassador”
for Macao. Ms Zhu also served as a member of the
9% and 10" Standing Committee respectively of
the National People’s Congress of China and is now
President of the China Association of Inventions, and
Chair of the Ho Leung Ho Lee Foundation. Ms Zhu vowed
to promote the development of Macao’s meetings,
incentives, conventions and exhibitions (MICE) industry,
with a particular focus on technology. Attracting a
greater number of technology-focused gatherings
to Macao would encourage youngsters to join the
technology sector and promote further the development
of science, she stated. Ms Zhu became the seventh
person to join the city’s “Conference Ambassadors”
programme, an initiative launched in 2017 by the
Macao Trade and Investment Promotion Institute (IPIM).
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Macao hosts f.ounders,
High-end Start-up and IT
International Seminar

An international seminar focused on start-
ups and information technology, dubbed
f.ounders, was held in Macao from 12 to 14
July 2018. It attracted approximately 180 IT
companies from different regions in Asia,
Europe and the Americas, many of which
are internationally-renowned technology
companies. Through symposiums, participants
in the seminar shared experiences about
starting up their businesses and discussed
the future development of the industry. This
year's f.ounders seminar designed interactive
sessions specifically for Macao enterprises.
As a co-operating organisation, the Macao
Trade and Investment Promotion Institute
(IPIM) encouraged local start-ups and IT
companies to take part in the seminar, in order
for them to enhance the communication and
co-operation with other local companies and
globally-renowned enterprises.
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The Macao Young Entrepreneur Incubation Centre offers comprehensive support to new businesses

N recent years, the Macao SAR

Government has been proactively
promoting youth entrepreneurship and has
established a Macao Young Entrepreneur
Incubation Centre to provide support for
the city’s young business starter. The aim is
to encourage young people to explore new
business opportunities and to be in line with
China’s national development strategies.

Ambitious youths keen
to be entrepreneurs

The Macao SAR Government launched
the incubation centre in 2015 and in October
2017 signed an agreement with Parafuturo
de Macau Investment and Development
Ltd. (PFM) to provide better and more
comprehensive support for youths who want
to be entrepreneurs.

The centre is open 24 hours. Via resource
sharing and collaboration, it offers members

FEARE

comprehensive facilities and professional
support services, which include office
space, legal and accounting consultancy,
entrepreneurship training and advice,
roadshows and capital matching. As of June
2018, the centre received 115 membership
applications, 84 of those were accepted in
the fields of culture, technology, commerce
and medical health.

José Chui Sai Peng, Chief Executive
of PFM, is pleased with the number of
applications as the centre has certain
criteria for its members. Although the centre
charges rent, it does not require members to
pay their rents immediately. The aim is to
take the rent and turn it into a stake in the
company once it has matured.

“There are still many entrepreneurs who
choose our centre to start their businesses in
spite of our strict requirements, even those
who are not starting out for the first time,”
Mr Chui told Macao Image. “This proves

MACAO IMAGE 7
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that many Macao people aspire to become
entrepreneurs.”

Stepwise approach

According to Mr Chui, entrepreneurs will
face different challenges in each phase on the
journey to start a business, so the Incubation
Centre offers stepwise matching services
such as: inviting international experts to
form the Innovative Entrepreneurship Think
Tank to give advice on first-time start-up
projects; arranging roadshows; and the
“Dinner with CEO” activity for start-ups or
projects entering the incubation phase. These
activities introduce young entrepreneurs to
the latest developments of different sectors
while broadening their vision.

Additionally, the Incubation Centre has
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For young entrepreneurs,
Macao can be a good starting
point for a new business, but
they should also aim higher
and seek opportunities in

the vast Greater Bay Area
which boasts a population of
67 million people.

EPHISREERARAT TR ELT
José Chui Sai Peng, Chief Executive

of Parafuturo de Macau Investment

and Development Ltd.

signed a memorandum of understanding
in co-operation with Alibaba Cloud, a cloud
computing giant in Mainland China, and
plans to set up the Alibaba Cloud Young
Entrepreneurship Training Institute at the
Incubation Centre, with a view to providing
a greater number of cutting-edge training
courses for local entrepreneurs.

With Macao’s distinct advantage of
serving as a Commercial and Trade Co-
operation Service Platform between China
and Portuguese-speaking Countries - as the
Youth Innovation and Entrepreneurship
Centre for young entrepreneurs in China
and the Portuguese-speaking Countries set
its base at the Incubation Centre - Mr Chui
says regional co-operation is key.

Therefore, PFM actively looks for
collaborations with well developed
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Onna Chow is now seeking to raise capital to launch her business
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incubation institutions in Portuguese-
speaking Countries. To cite an example, the
Centre successfully inked a co-operation
pact with Beta-i, a Portuguese incubation
institution to create the first overseas
“Macao Interactive Zone” in Portugal.
The goal is to facilitate the exchange of
entrepreneurship and innovation between
youths in both China and Portuguese-
speaking Countries. Such a collaboration
model will be expanded elsewhere in future
too, Mr Chui added.

As the Guangdong-Hong Kong-Macao
Greater Bay Area is creating a new era
for development, he said the centre will
continue to forge closer ties with youth
incubation institutions in Mainland China.

To encourage young entrepreneurs, Mr
Chui noted: “With the overall planning for

the Guangdong-Hong Kong-Macao Greater
Bay Area, the integration of Macao into the
Greater Bay Area will happen very soon.
For young entrepreneurs, Macao can be
a good starting point for a new business,
but they should also aim higher and seek
opportunities in the vast Greater Bay Area
which boasts a population of 67 million
people”

“They should seize the development
opportunities of the Greater Bay Area
and achieve great things by always staying
innovative,” he added.

PFM turns dreams into reality

Parafuturo de Macau Investment and
Development Ltd. also organises and
sponsors competitions to find local,
entrepreneurial talent and to boost
awareness of new projects. Earlier this year,
the Centre organised a “Start-up Weekend”
with Techstars to mentor new entrepreneurs,
giving them a chance to create new business
opportunities from scratch in just 54 hours.

Onna Chow was rewarded with
membership after winning a contest. She
came up with the idea of offering storage
and border pick-up services for tourists.
Ms Chow is a Deputy General Manager at
a local engineering company, and she has
always dreamt of becoming an entrepreneur.
Eight years ago, she earned a Bachelor’s
Degree in Entrepreneurial Management
in the U.S., and she had to put her dream
of starting a business aside when she first
returned to Macao because she lacked the
capital and opportunity.

“I'm almost 30 years old, and I feel like if I
don'ttry to start up my own business now I will
just be an employee forever; she said. “During
the competition, I met my teammates who
were all born in the 1990s and have many new
ideas. They have also rekindled my enthusiasm
in setting up my own business”

Ms Chow said the centre not only
provides office space, but also offers a
wide range of services to pave the way
for implementing their projects. She and
her three team members are now moving
forward with the project of helping day

MACAO IMAGE 9
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trippers to Macao. They are now looking
for MOP1 million (US$123,700) as start-
up capital to launch their business in
October 2018. “After three months of
trial operations, I will decide whether
I can fully focus on this new business,”
she stated.

New ideas light up Greater Bay Area

Introducing quality projects from
neighbouring regions will also inject new
energy into the incubation centre. One
excellent example is, Zhuhai Nanometals
Technology Company Ltd., which was
founded in 2015 and won the inaugural
“Parafuturo de Macao Innovation and
Entrepreneurship Competition” in May
this year for developing a soft touch panel
made of nano silver fibres.

Lei Zhen, Chairman of the Zhuhai-based
technology company, said the nano silver
fibre is a transparent but conductive material
that will provide light without light bulbs
when connected to electricity sources. This

material can be applied to many areas,
including green and smart electricity
appliances, traffic lights, soft-touch control
panels, clothing, equipment, and solar
energy panels.

After winning the contest, Nanometals
Technology became a member of the Centre
and has been incorporated as a company in
Macao with the Centre’s assistance. Aiming
to introduce its products to the local Macao
market this year, Mr Lei says he hopes the
company will encourage more local youths
to pursue an interest in technology and start
news businesses in the hi-tech field. His
company has also co-operated with local,
higher education institutions to nurture
technology talents.

“Macao is an international platform with
the advantages of high quality educational
institutions, personnel and capital. However,
itlacks technology companies,” he said. “We
hope to be the pioneer in this domain here
to facilitate the economic diversification of
Macao and its integration into the Greater
Bay Area” M
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KAIFEP A B SRR RTERE— MRS, Wynn has always been committed to enhancing the
Wynn jointly organized a seminar on ‘Negotiation Skills’ business environment, using different initiatives to
with the University of Macau strengthen the competitiveness of local SMEs. Hosting

numerous meetings for local SMEs since 2016, Wynn
also collaborated with the University of Macau and the
Macao Productivity and Technology Transfer Centre
(CPTTM) to co-organize a series of workshops for local
SMEs on relevant topics, where veteran consultants
and industry insiders are invited to share invaluable
experiences through interactive discussions, equipping
SMEs for current and future opportunities.

More than 780 local vendors that have signed up
to the workshops to date have gained in-depth
knowledge on a variety of disciplines. These include
the nature of innovation and entrepreneurship,
financial management, marketing strategies, what
constitutes quality service, human resources, cash flow
management and pricing strategies, online marketing,
information technology and negotiation skills, among
others. Participants who successfully completed the
THREAEDNCELEREEASTS » EREA/ N CENEERESS workshops received a certificate, enabling them to

Tailored specifically to SME entrepreneurs and managers, track the skills and knowledge they learned.
the workshops help strengthen the competitiveness of local SMEs

MABEfIEH - EiDEi4 | FORFUTURE ENQUIRIES, PLEASE CONTACT

K FEFS WYNN MACAU | wmpurchasing@wynnmacau.com KFEE WYNN PALACE | wpprocurement2@wynnpalace.com

SPONSORED FEATURE



Hh#E &1 CHINA & PSCs CO-OPERATION

J=u]E

|_ b Bl EEER P ELESIEANE -
7R -2018) 16 B 21 E 22 BIR
BE T RIART TEA THEHAEHER
R—HEHESENRER > EEEE 400 A °
TS HRRETT 7B 80 HE E A
o NBIREMES B Iz 2R
IRFES - ARZHRET 24 H1HENE
Si% o SERBT KRBT EBAFENSIE
B RiGEENEE - mirgEnNgEs
E - N\RBEBBEREERY A& 7E
SIERRERS - HEREREFEIFELSE
RAFMARPIESR MEEGERREES
TERRFS &1 BITHAE > Bt PItRE™ IS o
ZEIB G EFEREEE s HEF I
B0 EE PR ME B 75 #4 & Eurico Brilhante Dias
BExRmEHERIE RS » RPIS B IE]E]
RRER - G FRERERERERE Luis
Castro Henriques & EIEIFRE ZIeiEEE
ZRIEEMRNERELFE 7 astgMR -
ZERFTRERERRT  RE
HNNHBRPEEEEEREE SRS
8 BERERGTEFNEKRENMN > hE

AGREEREREES(EG
Entrepreneurs Meeting for Commercial and Economic
Cooperation between China and Portuguese-speaking
Countries opens doors for enterprises

HE annual “Entrepreneurs Meeting

for Commercial and Economic Co-
operation between China and Portuguese-
speaking Countries — Lisbon — 2018” was
hosted from 21 to 22 June, in Lisbon,
Portugal. This year’s meeting was held under
the theme of “China and the Portuguese-
speaking Countries - Writing a New Chapter
of Pragmatic Co-operation Together”. The
event attracted more than 400 participants.
More than 80 business matching sessions
were arranged during the meeting, covering
a number of business fields, including food
trade, technology, aviation, finance, and
service industries. A total of 24 protocols
and memorandums were signed during the

meeting, covering co-operation between
governments or between governments
and associations; economic and trade co-
operation matters between chambers of
commerce; as well as projects related to RMB
payment and clearing systems, technical

21 M!S

co-operation and promotion of healthy food.

Participants and enterprises hope Macao
will be able to play an integral role as a
Commercial and Trade Co-operation
Service Platform between China and
Portuguese-speaking Countries, so that they
can expand into new markets.

Guests participating in the opening
ceremony included: the Vice Chairman
of the National Committee of the Chinese
People’s Political Consultative Conference
(CPPCC), Edmund Ho Hau Wah;
Portuguese Republic’s Secretary of State of
Internationalisation, Eurico Brilhante Dias;
Vice-Minister of Commerce of China, Gao
Yan; Secretary for Economy and Finance
of the Macao Special Administrative
Region (SAR) Government, Leong Vai Tac;
President of AICEP Portugal Global, Luis
Castro Henriques; and Vice-President of
the China Council for the Promotion of
International Trade (CCPIT), Chen Zhou.

In his opening address, Secretary Leong
Vai Tac stated that Macao is now working
to build a Commercial and Trade Co-
operation Service Platform between China
and Portuguese-speaking Countries, which
is the strategic positioning set by the Chinese
Central Government for Macao SAR, but also
a crucial way for the city to serve the country,
aswell as akey means to promote the moderate
diversification of the city’s economy.

The efficient implementation of the “Belt
and Road” initiative and improvements in
Sino-Lusophone commercial and trade co-
operation - which are aligned with Mainland
China’s open-door policy - will create new
development opportunities. Shanghai will host
the first China International Import Expo in
November 2018, which is expected to welcome
150,000 participants from around the world.
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ENCONTRO DE EMPRESARIOS PARA A COOPERAGCAO ECONOMICA E
COMERCIAL ENTRE A CHINA E OS PAISES DE LINGUA PORTUGUESA - LISBOA - 2018
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China e Paises de Lingua Portuguesa

Uma nova ahardagem pragm
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Opening ceremony of the Entrepreneurs Meeting
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Agreement signing ceremony at Entrepreneurs Meeting
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With the support of the Ministry of
Commerce, Macao will organise a delegation
of local enterprises that distribute products
from Portuguese-speaking Countries to
attend the event in Shanghai. The goal is to
introduce these products to this important
business and trade platform, and integrate
Macao’s role as a Commercial and Trade
Co-operation Service Platform between
China and Portuguese-speaking Countries
with the country’s open-door policy and the
construction of the “Belt and Road” initiative.

Exploring new markets

According to Secretary Leong, with the
support of the Central Government in

June 2017, the headquarters of the China-
Portuguese-speaking Countries Co-
operation and Development Fund (CPD
Fund) opened in Macao. The CPD Fund
further strengthens the communication
between Macao and its partners from
Portuguese-speaking Countries.

The city is striving to promote the
development of a featured financial industry,
which is focused on financial leasing, wealth
management, RMB clearing business and
other areas. Together with the establishment
of the financial service platform between
China and Portuguese-speaking Countries,
the CPD Fund provides financial support
to enterprises both from China and
Portuguese-speaking Countries, which
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will also enrich the content of the service
platform itself. Secretary Leong expects
more financial institutions to support and
take part in the platform’s construction,
by considering establishing a co-operation
partnership with Macao or setting up a
branch office in the city, in a bid to jointly
generate new business opportunities and
trade collaboration between China and
Portuguese-speaking Countries, while more
and more business opportunities will also
be created.

Enterprises that participated in this
year’s Entrepreneurs Meeting said they
achieved productive results. A local
technology company said that by relying
on China’s “Belt and Road” initiative and
the advantages of Macao as a co-operation
platform between China and Portuguese-
speaking Countries, the company’s top
priority was to enhance co-operation
with Portuguese-speaking Countries. To
explore the markets of Portuguese-speaking
Countries via Macao, enterprises would
be able to take advantage of three areas:
culture, bilingual professionals fluent in
Chinese and Portuguese and industry co-
operation resources. A representative of the
tech company, which is currently focusing
on the financial projects that it launched in
Brazil, said it now expects their business to
expand to other countries in South America.
Later during the next phase, the company
will work on co-operation projects with
Portuguese companies, and will expand
its footprint to the European Union by
relying on Portugal. In the future, it will

also study the feasibility of introducing
some of its most successful projects to
other Portuguese-speaking Countries by
establishing partnerships through the Macao
platform. Its projects offer different types of
technologies and cutting-edge technological
innovations, getting ready to “go global” in
collaboration with Portuguese-speaking
Countries.

One Mainland Chinese enterprise joined
the Entrepreneurs Meeting for the first time
in search of business opportunities with
Portuguese-speaking Countries. According
to its representative, the enterprise is
interested in expanding its business to
Portuguese-speaking Countries. By co-
operating with Macao companies and having
faith in their strength, the Mainland Chinese
enterprise expects to make use of Macao’s
advantages as a Commercial and Trade Co-
operation Service Platform between China
and Portuguese-speaking Countries. The
enterprise believes that this co-operation
model would not only be in line with the
trend of global intelligent development, but
would also enhance the competitiveness of
Macao’s science and technology sector.

Organised by the Macao Trade and
Investment Promotion Institute (IPIM) and
led by Secretary Leong, a delegation of about
60 entrepreneurs from Macao travelled
to Portugal for this year’s Entrepreneurs
Meeting. During the event, the delegation
also visited somelocal industrial and logistics
parks and infrastructure enterprises.

The 2019 Entrepreneurs Meeting will be
held in Sio Tomé and Principe. ¥
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HE Ministerial Conference of the

Forum for Economic and Trade Co-
operation between China and Portuguese-
speaking Countries has been successfully
organised for five editions, since October
2003. For the past 15 years, the Macao SAR
Government has been actively co-ordinating
its efforts to achieve the objectives identified
in the respective Strategic Plans approved
in each Ministerial Conference, in order to
strengthen Macao’s advantages in terms of
language, culture and information exchange,
and to act as a platform between China and
Portuguese-speaking Countries.

Xu Ying Zhen, Secretary-General of the
Permanent Secretariat of the Forum for
Economic and Trade Co-operation between
China and Portuguese-speaking Countries
(Macao), also known as Forum Macao,
stated in an interview with Macao Image that
since the launch of Forum Macao 15 years
ago, China and the Portuguese-speaking

Countries have been actively carrying out
mutually beneficial co-operation. With
the vigorous support from the Macao SAR
Government, Forum Macao has become
an important platform that enhances joint
business opportunities, resource integration
and exchange of information, while the two
parties create opportunities through Macao
based on the latter’s role as a Commercial
and Trade Co-operation Service Platform
between China and Portuguese-speaking
Countries.

“Forum Macao successfully hosted five
editions of the Ministerial Conference. In
an effort to promote the implementation of
plans and measures that were announced
during the conference, the Central
Government has formed a special follow-
up action committee consisting of ministries
and commissions from various sectors,
including economy and trade, agriculture,
culture, medicine and health, and human
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resources. This committee is responsible
for the implementation of initiatives across
respective fields,” Ms Xu told Macao Image.
“By implementing these plans and measures,
we promote the continuous economic and
trade development between China and
Portuguese-speaking Countries,” she added.

Ms Xu said that in 2003, when Forum
Macao was established, the import and
export trade between China and Portuguese-
speaking Countries amounted to US$11
billion. In 2017, the figure rose more than
tenfold to US$117.6 billion. Through this
impressive growth, China has become the
largest trading partner of the Portuguese-
speaking Countries. In terms of investment,
China directly injected US$56 million into
Portuguese-speaking Countries in 2003,
and has increased by 100 times to US$5.699
billion in 2016.

The influence of Forum Macao also
continues to grow. Ms Xu said that a number

of provinces and cities across Mainland
China such as Jiangsu, Hunan, Tianjin and
Qingdao, as well as the China Council for the
Promotion of International Trade, have all
built collaborative relations with Permanent
Secretariat of Forum Macao. More and more
enterprises from Mainland China, Macao
and the Portuguese-speaking Countries are
taking part in various economic and trade
promotion and exchange activities organised
by Permanent Secretariat of Forum Macao,
including meetings on industrial capacity
co-operation and trade fairs.

Macao's role as a platform

At the 5™ Ministerial Conference, in
2016, China announced 18 measures
aimed at enhancing the economic and
social development of Portuguese-
speaking Countries and promoting co-
operation. Various new policies related to
the construction of the Macao Platform
have been announced, including: the
establishment of a financial services platform
between China and Portuguese-speaking
Countries, the formation of the China-
Portuguese-speaking Countries Federation
of Entrepreneurs, with a secretariat
based in Macao; the establishment of
a Chinese-Portuguese bilingual talent
training base in Macao. Policies also
include the establishment of a Centre for
Cultural Exchanges between China and
Portuguese-speaking Countries and the
Youth Innovation and Entrepreneurship
Centre for young entrepreneurs in China
and the Portuguese-speaking Countries.
Moreover, one of the measures was the plan
to build the Complex of Commerce and
Trade Co-operation Platform for China and
Portuguese-speaking Countries, in a bid to
provide substantial support for both parties
in fields ranging from trade, investment,
conventions and exhibitions, to culture.

According to Ding Tian, Deputy
Secretary-General of the Permanent
Secretariat of Forum Macao (appointed by
the People’s Republic of China), the series of
measures is an indication of China’s focus on
Forum Macao and the construction of the
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We believe that the future
development of Forum Macao
should be actively integrated into
the ‘One Belt, One Road’ initiative,
which include the advantages
of Forum Macao and the
co-operation and development
attached to such initiatives.
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Xu Ying Zhen, Secretary-General

of the Permanent Secretariat of

the Forum for Economic and Trade
Co-operation between China and
Portuguese-speaking Countries (Macao)
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Macao Platform, with a significant emphasis
on the co-operation between China and
Portuguese-speaking Countries. Currently,
the Macao SAR Government is proactively
implementing relevant measures, of which
the majority have attained substantial
progress, he noted.

The Deputy Secretary-General of the
Permanent Secretariat of Forum Macao
(appointed by the Macao SAR), Gldria
Batalha Ung, reiterated that the Macao
Chinese and Portuguese Entrepreneurs
Union Association was established in May
2018, which would be the city’s representative
body at the Steering Committee of the
China-Portuguese-speaking Countries
Federation of Entrepreneurs.

“We are now working closely to co-ordinate
the collection of relevant documents, aiming
to assist with the organisation’s registration
in Macao. The objective is to strengthen
the connection, exchange and co-operation
between China and Portuguese-speaking
Countries in a way which is closer to the needs
of enterprises and the market,” said the official.

Ms Ung, who is also a Executive Director
of the Macao Trade and Investment
Promotion Institute (IPIM), said her
roles help to better integrate the resources
of Forum Macao and IPIM, as well as to
enhance communication and to provide
more support for the Permanent Secretariat
of Forum Macao through the organisation
of economic and trade exchange activities.

She also expressed that her goal is to
promote collaboration of industry capacity
and finance, as well as to foster economic
and trade relations between China and
Portuguese-speaking Countries. IPIM
will continue to host the International
Infrastructure Investment and Construction
Forum (IIICF), to organise trade delegations
of finance and other industries from
Mainland China and Macao to Portuguese-
speaking Countries. Meanwhile, IPIM will
continue to organise and participate in
trade fairs and other business exchange
activities in Mainland China, Macao and
Portuguese-speaking Countries. These
events include: the Macao International
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Trade and Investment Fair (MIF), the
Macao International Environmental Co-
operation Forum & Exhibition (MIECEF),
and the Portuguese-speaking Countries
Products and Services Exhibition (PLPEX),
the Entrepreneurs Meeting for Commercial
and Economic Co-operation between China
and Portuguese-speaking Countries which
is held annually on a rotational basis among
the Portuguese-speaking Countries, as well
as trade activities in Mainland China and
overseas. Similarly, the annual working
plan of the Permanent Secretariat of Forum
Macao also includes visits to Mainland
China, collaboration with different
provinces and cities in organising seminars
and symposiums, as well as investment
promotion activities of Portuguese-speaking
Countries jointly organised with IPIM.

Seizing opportunities
Rodrigo Manuel Ferreira Brum, Deputy

Secretary-General of the Permanent
Secretariat of Forum Macao (representing

2017FEPEAFGEERELOBHMAE
Trade between Mainland China and Portuguese-speaking Countries in 2017 (US$ min)

87,534

22,345

69,15
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the Portuguese-speaking Countries), said
he expects enterprises from Portuguese-
speaking Countries to seize business
opportunities due to the increasingly close
ties between cities within the Guangdong-
Hong Kong-Macao Greater Bay Area
(Greater Bay Area). Forum Macao, he
stated, would be able to help in such
endeavours.

“Forum Macao makes these opportunities
known and boosts connection between
companies and institutions, which can then be
the basis of business decisions to be made by
entrepreneurs and investors, thus eliminating
delays in market research and exploration,”
Mr Ferreira Brum told Macao Image. He
added that enterprises and investors could
take advantage of Macao’s role as a platform,
particularly with the city’s highly efficient and
transparent finance system.

In her comments to Macao Image, Ms Ung
said that IPIM’s Guangzhou Representative
Office helps strengthen the services to cities
of the Greater Bay Area by providing further
support — such as referrals, contact and
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Deputy Secretary-General of the Permanent
Secretariat of Forum for Economic and
Trade Co-operation between China and
Portuguese-speaking Countries (Macao)
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Ding Tian, Deputy Secretary-General of the
Permanent Secretariat of Forum for Economic
and Trade Co-operation between China and
Portuguese-speaking Countries (Macao)

liaison, as well as administrative assistance
- to enterprises who plan to invest in Macao
or Portuguese-speaking Countries.

While discussing the efforts on
constructing a financial services platform
between China and Portuguese-speaking
Countries, Ms Ung mentioned about the
two co-operation protocols that IPIM signed
with ICBC and Bank of China respectively in
March and June this year, aiming to jointly
implement the construction of the asset
exchange platform for Portuguese-speaking
Countries, as well as the development of
featured financial services. The Permanent
Secretariat of Forum Macao will strive
to promote the implementation of these
financial projects and the establishment of
afinancial services platform between China
and Portuguese-speaking Countries.

Striving for perfection

With respect to the optimisation of the
Permanent Secretariat of Forum Macao,
Ms Xu said that in order to improve the
effectiveness of the body’s promotional
and marketing efforts, apart from scheduled

PE—-RHEEREESER
EERNERRESE

Gloria Batalha Ung, Deputy Secretary-General of
the Permanent Secretariat of Forum for Economic
and Trade Co-operation between China and
Portuguese-speaking Countries (Macao)

1B (R

future visits to provinces and cities in
Mainland China and Portuguese-speaking
Countries, Forum Macao is also leveraging
its interaction with media across Mainland
China, Macao and Portuguese-speaking
Countries, and with students through visits
to campuses, to expand its promotional
channels.

Ms Xu also mentioned that, in an effort to
strengthen communication and information
exchange with departments responsible
for the Forum Macao affairs and trade
promotion organisations of the Portuguese-
speaking Countries, the Permanent
Secretariat of Forum Macao modified its
annual outbound visit plan to include all the
Portuguese-speaking Countries, compared
with visiting only some of them in the past.

In addition, the course subjects for
participants attending the Workshops for
Portuguese-speaking Countries are mainly
arranged according to the economic
development needs of related countries,
and in accordance with participants'
requirements. Forum Macao will pay more
attention to organising training in the form
of classroom discussion and field visits, while
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itis also considering to further enhance the
professionalism together with the focus of
these courses, so that the training model
is enriched and participants will have a
more in-depth understanding about the
development of China and Portuguese-
speaking Countries economic and trade
co-operation, as well as the Macao platform.

“We believe that the future development of
Forum Macao should be actively integrated
into the ‘One Belt, One Road’ initiative, which
include the advantages of Forum Macao and
the co-operation and development attached
to such initiatives,” stated Ms Xu.

She concluded: “At the same time, we
should continue to build the Commercial
and Trade Co-operation Service Platform
between China and Portuguese-speaking
Countries; on one hand we can achieve
further development through such co-
operation, and on the other, Macao will
benefit from the diversification of its
economy through the construction of the
city as a Platform” M
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[IICF successfully drives innovation, boosts
connectivity for ‘Belt and Road’ countries

HE 9% International Infrastructure Investment and

Construction Forum (IIICF), led by the Ministry of Commerce
of the People’s Republic of China, the Liaison Office of the Central
People’s Government in the Macao SAR and jointly organised by
the China International Contractors Association and the Macao
Trade and Investment Promotion Institute (IPIM) was successfully
hosted in Macao from June 7 to 8, 2018.

“Fostering New Drivers of Development to Boost Infrastructure
Construction and Connectivity” was the theme for this year, the
two-day event featuring 14 forums, symposiums, parallel sessions, 60
exhibitor booths, over 160 business meetings and matching sessions.
A total of 17 co-operation project agreements were signed during
the event. Three of those agreements are collaborations between
China and Portuguese-speaking Countries.

In his ITICF welcome address, Macao Chief Executive Chui Sai On
said: “The International Infrastructure Investment and Construction
Forum is an important platform for all countries along the ‘Belt
and Road’ to share their experiences and enrich the achievements
of co-operation. By giving full play to its platform and advantages,
Macao is able to gain new experience and technology and enhance
its competitiveness, and eventually contribute to the infrastructure
collaboration with the ‘Belt and Road’ countries.”

He also said that “The Belt and Road Infrastructure Development
Index” and the “Annual Report on Development of the Belt and Road

EBEASMT IS EERE

Two thematic forums were held on the first day of IlICF
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Construction” would continue to be released to provide statistics
for the infrastructure sector.

More than 1,800 delegates from 66 countries and regions, including
56 ministerial level officials and guests from 630 enterprises related
to the Forbes 500 of 2017, financial institutes from home and abroad,
international contractors and consultancy institutes, as well as
industrial chain service providers came together and discussed
infrastructure development, international co-operation through
innovation, technological changes, and promoted the connectivity
among the countries covered by the “Belt and Road” initiative.

Two thematic forums were held on the first day of the event:
“Cultivating New Drivers for Infrastructure Development and
International Cooperation - New Era of China, New Opportunities of the
World” and “Cultivating New Drivers for Infrastructure Development
and International Cooperation - Innovation-driven Momentum”.

During these forums, delegates discussed the co-operation
between China and the “Belt and Road” countries, as well as the
infrastructure plans and needs of these countries in the fields of
energy exploitation, road and transportation, electricity, network
and wharf. They also looked into how to promote green architecture
in whole-life-cycle of construction through the co-operation of
transnational value chains, and agreed that the upstream and
downstream parts of the industrial chains should work closely
together to reach a common goal.

Throughout the parallel sessions on the second day, the
development of the Hong Kong-Zhuhai-Macao Bridge and
Guangdong-Hong Kong-Macao Greater Bay Area were the main
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Ministry of Commerce of the People’s Republic of China
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the People’s Republic of China
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topics of discussion. Apparently, it plays a pivotal role in Macao’s
participation in the growth of the Greater Bay Area.
The 10* ITICF will be held from May 30 to 31, 2019 in Macao.

Macao’s role in the development of ‘Belt and Road’

IPIM’s President Jackson Chang said three important objectives were
reached at this year’s IIICE. First of all, the forum provided innovative
ways of thinking on international infrastructure development and co-
operation. Secondly, it enhanced the interconnection and exchange
of information for development on an international level. Lastly, and
even more importantly, Macao’s role in the development of the “Belt
and Road” initiative made a major breakthrough.

This year’s parallel session on the Hong Kong-Zhuhai-Macao
Bridge and the Guangdong-Hong Kong-Macao Greater Bay Area
Development and the Infrastructure Construction Seminar of China
and Portuguese-speaking Countries highlighted the function of
Macaos’s role as a platform and its regional advantages to contribute

PRAENFARAMHHNTRERSENLSE

Gabinete de Ligacio do Governo Popular Central na RAEM
Liaison Office of the Cent - People’s Go ment in the Macao SAR

to the construction of the “Belt and Road” initiative through
unimpeded trade, financial integration, and people-to-people bonds.

Fang Qiuchen, President of the China International Contractors
Association, said this years forum presented a very clear theme with
excellent participation and innovative formats. He added that IIICF
enables parties to come together to reach a consensus; promotes co-
operation; guides industry trends in an authoritative manner and boosts
the co-ordinated development between Macao and the regional economy.

IlICF goes from strength to strength

Tang Hong Cheong, President of the Macao Construction
Association, said that when he first joined IIICF, the association
signed a memorandum of understanding with China International
Contractor, one of the forum’s organisers. Then in 2013, he became
a co-ordinator and he has thereafter watched IIICF grow from
strength to strength and also witnessed how local enterprises benefit
from the forum each year.

Mr Tang said he believes that while local companies may not have
enough human resources and financial capital, the international role
that Macao now plays is a tremendous benefit for local companies. The
management experience gained from the arrival of major international
hotels in Macao is a tremendous advantage for local companies,
he added. Macao also plays a special international role with its
multilingual society, international technical standards and its close ties
with Portuguese-speaking Countries in various areas. All of these are
demonstrating the unique fortes of Macao companies, stated Mr Tang, i¥i
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Guangdong & Macao Branded Products Fair
generates lucrative returns
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OINTLY organised by the Macao Trade and Investment
J Promotion Institute (IPIM) and the Department of Commerce
of Guangdong, the Guangdong & Macao Branded Products Fair
2018 (2018GMBPF) was held at the Venetian Macao from 27 to
29 July. The three-day fair attracted a large number of residents
and visitors, which was on par with last year. There were also 382
booths at the event and most exhibitors reported a satisfying sales
performance.

The 2018 GMBPF was held over a large exhibition area, spanning
an impressive 9,000 square metres of space. This year’s fair featured an
array of exhibition areas including the “Guangdong Province Branded
Products Exhibition & Sales Area”, “Macao Featured Products Area’,
“Guangdong-Hong Kong-Macao Bay Area Exhibition Area” with
the theme “Guangdong-Macao 10" Anniversary Pier”, “Belt and
Road Exhibition Area’, the newly-established “Guangdong-Macao
Young Entrepreneur Exhibition Area”, and a special exhibition
area for Congjiang county of Guizhou. The Guangdong province
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was represented at 2018 GMBPF by about 132 enterprises, while
the “Macao Featured Products Area” attracted approximately 112
enterprises. A total of 44 companies set up their booths at the
“Belt and Road Exhibition Area” Events such as the “Roundtable
Conference of Guangdong-Hong Kong-Macao Greater Bay Area
Commercial Organisations’, “Macao-Congjiang Co-operation on
Trade and Economics Series — Marketing Strategies for Branding
and Exhibitions”, “Sharing Session on Young Entrepreneurship”
and product promotional sessions were also held during the fair,
aiming to help enterprises seize business opportunities for the future
development of the Greater Bay Area.

An aggregate of five co-operation memorandums and agreements
were signed during the opening ceremony of 2018 GMBPE. IPIM
respectively signed: the “Economic and Trade Co-operation
Memorandum on Huizhou and Macao Jointly Participating in
the ‘Guangdong-Hong Kong-Macao Bay Area” with the Bureau
of Commerce of Huizhou Municipality; the “Economic and Trade
Co-operation Memorandum on Dongguan and Macao Jointly
Participating in the ‘Guangdong-Hong Kong-Macao Bay Area”
with the Bureau of Commerce of Dongguan City; the “Economic
and Trade Co-operation Memorandum on Jointly Participating in
the ‘Guangdong-Hong Kong-Macao Bay Area” with the Jiangmen
Bureau of Commerce; and the “Economic and Trade Co-operation
Memorandum on Jointly Participating in the ‘Guangdong-Hong
Kong-Macao Bay Area” with the Bureau of Commerce of Zhaogqing
City. In addition, the Investment Promotion Bureau of Congjiang
County signed a “Strategic Co-operation Agreement” with China

Products Company.
Enhanced experience

Thelatest edition of GMBPF was held concurrently with MFE, both
marking their respective 10" anniversaries this year. In celebration of
these milestones, there were a wide variety of exhibitors at the venue,
with a rich performance programme to create a better shopping and
entertainment experience for residents and visitors from around the
world. The event featured a large number of “check-in points” and
“game corners’, detailing the advantages of Macao as a Commercial
and Trade Co-operation Service Platform between China and
Portuguese-speaking Countries; also on site was the show’s mascot
“Ba Ba” and its friends, and the opportunity for visitors to take part
in Virtual Reality (VR) experiences; all as part of celebrations to
mark the 10" anniversary of GMBPE These promotional activities
helped launch a number of creative offerings at the venue, including
“Guangdong-Macao 10® Anniversary Pier”, “The Florist’s Garden’,
“Stroll and Seek” and “Ba Ba Treasure Hunt’, attracting many visitors
to play and to take photos.

VR technology was also used at GMBPF for the first time: an
online VR catalogue enabled the public to find information on a
variety of innovative products showcased before the exhibition.
In addition, Antonieta Manhio, a renowned chef from Macao,
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Agreement signing ceremony Visitors queuing at “check-in points” and “game spots” inside the venue
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“Guangdong-Macao 10% Anniversary Pier” Macao-Shunde Cooking Battle at the Celebrity Cooking Live Show

WIBBRKEEESN TERREFTRE AEEBZEHSEAMUE
A delegation of Congjiang county took part in GMBPF for the first time Guided tours were arranged for exhibitors to explore local neighbourhoods
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was invited to attend the event, as was He Huihong, a chef
from Shunde, a city in Guangdong that was also designated by
UNESCO as a “Creative City of Gastronomy”. While Antonieta
Manhédo and He Huihong performed a cooking competition,
there were also food lovers from both places that explained the
history behind the food and introduced a variety of delicious
snacks to the public.

The organisers also put together guided tours for exhibitors so that
they could explore local neighbourhoods. The aim of these tours
was to offer a deeper insight into the economic development of the
city, to boost community economies, to benefit local SMEs and to
increase the effectiveness of the fair.

Closer ties

Exhibitors were happy with the number of visitors and also the
promotions, which they said were very effective. By participating
in the 2018GMBPE, enterprises discussed co-operation with other
exhibitors and others said that in addition to B2C partners, they
were also able to establish B2B partnerships. Exhibitors reported
that the event allowed them to achieve their respective goals in terms
of product sales and partnerships.

Eleven leading enterprises from Congjiang county of Guizhou
province participated in the GMBPE, showcasing their agricultural
products such as rice, pork, eggs and more. It was the first time for
the county to send a delegation to the event. Tu Gang, Magistrate of
Congjiang County, said that a number of co-operation agreements
were signed in May between the Macao SAR Government, the
Liaison Office of the Central People’s Government in the Macao
SAR and the Congjiang County Government. These agreements
confirm that Macao will assist to alleviate poverty in Congjiang
County by means of education, MICE (meetings, incentives,
conventions and exhibitions) and trade co-operation. Under this
framework, the organisers of GMBPF gave Congjiang County good
access to much facilitation. According to Mr Tu, being a large fair
with a huge number of visitors, GMBPF created a sound platform
for Mainland China’s enterprises to enter the Macao market, giving
local residents and visitors the opportunity to learn about quality
farm products from Congjiang. The collaboration and exchange
between enterprises from the two cities also improved significantly.
Looking ahead, he believes that participation at this year's GMBPF
is only the beginning of the co-operation between Congjiang and
Macao. He plans to return once again with his delegation in October
to participate in the 23" Macao International Trade and Investment
Fair (MIF), bringing more products from his hometown to Macao.

Following on from 2018GMBPE, all exhibitor information and
product photos are available online for long-term promotion. If
you want to find your favourite merchants and products, you can
browse the GMBPF official website: www.guangdongmacaofair.com.

The Macao Franchise Expo 2019 and the Guangdong & Macao
Branded Products Fair 2019 will be held from 26 to 28 July, 2019. i¥i
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HIS year marked the 10" anniversary

of the Macao Franchise Expo (MFE),
which was held at The Venetian Macao from
27 to 29 July.

Themed “Brand Expansion Continues,
Business Opportunities to Be Seized”,
2018MFE attracted more than 150
exhibitors from Mainland China, the
Czech Republic, Japan, Malaysia, Pakistan,
Portugal, Vietnam, Hong Kong, Macao,
Taiwan and more. More than 200 booths
at the exhibition venue with a exhibition
area of 6,000 square metres covered a cross-
section of industries, including catering,
services, retail, brand agencies, education,
E-commerce, fashion and others. The total
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number of visitors attending the three-day
event was similar to that of 2017, while the
number of trade visitors exceeded 6,000.

The 2018MFE was jointly organised by
the Macao Trade and Investment Promotion
Institute (IPIM), the Macao International
Brand Enterprise Commercial Association
(MIBA), the Macao Chain Stores and
Franchise Association (MCFA), the
Brazilian Franchise Association (ABF),
the Association of Chain and Franchise
Promotion, Taiwan (ACFPT) and the
Licensing & Franchising Association of
Hong Kong (HKLFA).

During the three-day expo, a total of
111 business matching sessions were
conducted, covering business sectors
from catering, franchising, brand
agencies, rebranding, data platforms,
retail, education, and investment project
recruitment. A total of 10 co-operation
protocols were signed, covering projects
related to intergovernmental co-operation
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in business promotion; promotion of the
retail industry of Macao into the strategic
co-operation of the Greater Bay Area;
hotel franchising; beverage product
distribution; Macao brand involvement
in the revitalisation of old districts;
3D printing device distribution; kids’
photography co-operation and franchise
of education centres. The signatories were
primarily from Mainland China, Macao
and Hong Kong.

The “Guangdong-Hong Kong-Macao
Bay Area Business Zone” also made its
debut at MFE this year. Economic and trade
institutions in the Greater Bay Area set up
counters in the zone to provide business
consultation services to participants.

The well-received “Gourmet Avenue”
returned to MFE again, featuring more than
20 booths and offering culinary specialties.
Together with the synergetic promotion
of Macao and Shunde cuisines at the
Guangdong & Macao Branded Products Fair
(GMBPF), the two concurrent exhibitions
allowed visitors to savour a variety of cuisines
and explore new business opportunities.

Smart retail element

One of the key activities of the year — the
“Forum on Chain and Franchise Business
Opportunities of International Brands”
- brought representatives of franchises,
international brand associations and
enterprises from Mainland China, Japan,
Portugal and Singapore together to share
their insights and allow local companies to
get a grasp of the latest trends of the market.

The second session was a TDM television
programme called “Business Elite”, inviting
local and overseas entrepreneurs to discuss
new marketing opportunities and business
philosophies in an era where consumption is
on the rise. In addition to the 140 participants,
live broadcasting was also available online,
attracting over 120,000 viewers.

The “Smart Retail Zone” was set up
to showcase the latest trends in retail,
showcasing face-recognition robots,
automated coffee machines and unmanned
juice bars. Supporting services for innovative
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Bai Zili, Managing Director of Macau Egg Tart King Group
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Jack Lam, Founder and CEO of Speedking Technology

chain developments were also part of the
exhibition, namely IT support, E-commerce
and logistics, business consultation, E-wallet
and mobile payment, allowing entrepreneurs
and business starters to explore more
opportunities to improve and transform
their respective businesses.

The Sino-Portuguese E-Commerce
Chamber has shown its effort to organise
its member enterprises to participate in
2018MFE. Johnny Ma, Executive Vice
Chairman of the Chamber, said that it
was the first time for his Chamber to
organise members to take part, thanks to
the smart retail element of the event. As
an organisation that concentrates on the
development of E-commerce and cross-
border E-commerce, the Chamber aims
to encourage more enterprises to expand

their businesses in this field. Smart retail
bridges online and offline sales by displaying
products online to first attract customers,
and thereby triggering offline sales. Mr Ma
said smart retail should not only be a new
paradigm of entrepreneurship, but also a
new model towards the development of
franchising enterprises. Young individuals,
especially, should be ready to accept the
concept of smart retailing much more
quickly and this new element could play an
even greater role in terms of starting new
businesses through franchising.

Asan example, Bai Zili, Managing Director
of Macau Egg Tart King Group Ltd., said
the company was established in 2008 with
its flagship product - egg tarts with skin ‘as
thin as a layer of ice. Cryogenic refrigeration
technology and vacuum packaging are used
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in making its products. The company is also
able to assure its customers that the quality
and safety of its ingredients are of the highest
standards and can be delivered to Mainland
China within one day. Online sales have
therefore achieved positive results.

In addition to online sales, Macau Egg
Tart King has set up retail outlets in a
number of provinces and cities throughout
Mainland China. With the support of IPIM,
the company built partnerships with an
enterprise from Thailand and successfully
established a plant in Bangkok. Its products
are now exported to Thailand, Singapore,
South Korea and Japan. Considering MFE
as an ideal marketing platform, Macau Egg
Tart King has participated in the exhibition
for a number of years. During the 2018
event, five enterprises from Mainland

China, Malaysia and Singapore expressed
interest in investing in the brand.

Exploring the market

Wensie Lao, Director of Macao Region
at furniture designer and manufacturer
Commune, was invited by the “Forum on
Chain and Franchise Business Opportunities
of International Brands” to share her business
experience with attendees. Ms Lao said her
company is selling branded furniture from
Singapore through product franchising
because there is a lack of high-quality,
overseas brands in Macao’s furniture market.
Although the brand may be new to Macao,
the manufacturer is a well-established brand
in Singapore famous for its quality assurance
and unique designs, which are factors
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appealing to local customers. In the face of
competition from local players, Commune
is able to stand out not only because of its
outstanding quality, but also its application
to virtual reality technology. This technology
gives customers an opportunity to ‘virtually
fitin’ different types of furniture in their own
homes so they can purchase what is right for
them more quickly and efficiently.

A representative of Speedking Technology
Co., Ltd. was also invited to the Forum
to share his insight. The company was
established in 2016 and introduced Sposter
- a 24-hour intelligent parcel locker system
in Mainland China, to the Macao market.
Jack Lam, Founder and CEO of Speedking
Technology, stated that the system could
effectively assist Macao’s logistic industry to
resolve issues such as manpower costs and
more. Through the system, door-to-door
delivery would not be necessary. Couriers

only have to collect items in the same area
and put them into smart lockers. Then
messages are automatically sent to the owners
of the goods to remind them to collect their
belongings at a certain time of the day.
As of now, Speedking Technology has set
up partnerships with logistic enterprises,
collection shops for online purchases and
local enterprises, and smart lockers have been
placed in 38 different locations, allowing a
total capacity of about 2,000 items. Mr Lam
added that since online shopping has become
increasingly popular in Macao, he reckons
the business of Speedking Technology will
continue to grow steadily. Looking ahead, he
hopes his company will occupy 10 percent of
the online shopping logistics market share.

The Macao Franchise Expo 2019 will be
held concurrently with the Guangdong &
Macao Branded Products Fair 2019 from
26 to 28 July, 2019. i
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OYBEANS are often the first to come to

mind when one thinks of bilateral trade
between China and Brazil, because they
accounted for nearly 43 percent of Brazilian
exports to China in 2017. The trade between
the two nations, however, could soon move
well beyond just soybeans.

Sesa International (Macao) Company Ltd.
aims to tap into new opportunities by utilising
Macao as a platform between China and
Portuguese-speaking Countries. Their goal is to
introduce and promote more quality Brazilian
products to the Mainland Chinese market.

Enormous business opportunities

Headquartered in Hangzhou, Sesa has
been focusing on the trading of food products

between China and Brazil for years. Bobby
Chi, Executive Director of Sesa, says Brazilian
food products only has 1 percent market
share in Mainland China today, implying
tremendous potential for more Brazilian
products to enter the market in future.
“There are relatively few Brazilian products
in the Mainland Chinese market because they
are rivalled by European, American and local
brands,” Mr Chi told Macao Image. “Thus, at
the beginning it was rather difficult to promote
Brazilian products in the Mainland market,
but the sales are getting better now that these
products have become more and more popular”
According to Mr Chi, there are natural
resources in abundance in Brazil and the
country’s products have advantages in
terms of quality, technological development,
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Being an important bridge for
the economic co-operation
between China and Brazil,
Macao offers an ideal
business environment and

is a free trade port, which
helps promote products

from Portuguese-speaking
Countries on Mainland China
in a more efficient manner.
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environmental protection and health.
Coupled with the unique Brazilian flair,
South American products appeal to
Mainland Chinese consumers, who now
have higher standards than before.

The company set up a platform, Brazil
Centre, to serve as an agency for quality
Brazilian brands. Since acquiring the agency
rights for their first Brazilian brand back in
2015, Sesa now manages 18 Brazilian brands
ranging from snacks, propolis, nuts, aperitifs,
to coffee beans and others, including a major
Brazilian dairy product brand Itambe.

Makinginroads into the Mainland Chinese
market, however, has not always been easy,
said Mr Chi. Since the brand exposure for
Brazilian products in China is limited and
there are significant differences in consumer
attitude between both countries, Sesa has
had to lay a lot of groundwork to promote
Brazilian products. As an example, the
company proactively introduces interactive
promotional activities for customers to try
their products and organises welfare events
to increase the exposure of their products.
They also test market reception of Brazilian

products through online sales. A good mix
of online and offline resources is crucial for
steadily building up the sales network and
channels in proper scale, as well as finding
appropriate district agents for the products.

“The Brazilian market is generally
dominated by big brands, so introducing a
good brand will bring you halfway to success,’
Mr Chi noted. It takes patience and sincerity
to negotiate agency rights with large Brazilian
brands, as these brands do not just focus on
the financial side of the business. They expect
others to understand the corporate culture of
Brazil, he said, adding that it took Sesa a long
time to become an agent of some of these
brands.

Bridge between Brazil and China

In addition to its headquarters in
Hangzhou, Sesa also has branches in Brazil,
Guangzhou, and Hong Kong. Through
the assistance of the Macao Trade and
Investment Promotion Institute’s (IPIM’s)
One-stop Service for investors, Sesa has
been successfully incorporated in Macao.
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Mr Chi believes that Macao serves well as a
Commercial and Trade Co-operation Service
Platform between China and Portuguese-
speaking Countries since China’s Central
Government has laid down a number of
measures in support of Macaos platform role.
Being an important bridge for the economic
co-operation between China and Brazil,
Macao offers an ideal business environment
and is a free trade port, which helps promote
products from Portuguese-speaking Countries
to Mainland China in a more efficient manner.

Sesa has actively participated in various
promotional events organised by IPIM,
including the “Portuguese-speaking
Countries Food Products Promotion
Fair” held in Guangzhou and Hangzhou
in 2017 and in July 2018 in Dongguan, to
boost awareness of Sesa’s products on the
Mainland China market, Mr Chi added.

Macao is fast-tracking its way toward
becoming a World Centre of Tourism and
Leisure, and was recognised in 2017 by
the United Nations Educational, Scientific
and Cultural Organization (UNESCO) as a
“Creative City of Gastronomy”.

Mr Chi says Sesa will make better use of the
opportunities provided by Macao witha plan to
build a “Macao-Brazil Entrepreneurship Park”
in the city to showcase the products and food
culture of Brazil. This would involve setting up
an exhibition centre for Brazilian products in
Macao to advocate the general Brazilian trade
and Brazilian primary agriculture products;
establishing an unmanned shop of Brazilian
products to enrich the shopping experience of
Macao customers, while encouraging Macao
youths to become franchisees of this model
and open similar shops in Mainland China;
and inviting reputable Brazilian food critics
to Macao to enrich the local food culture and
boost tourism development.

“We hope to attract more Macao
youngsters to join us in making good use of
the policy and measures of China’s Central
Government to expand our business and
trade co-operation between China and
Brazil,” Mr Chi said. “We can participate in
the development of the nation and share in
many of the new opportunities arising from
this development.” i¥
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Macao wedding industry has potential
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S Macao elevates its status as a world-class tourism destination
and as hotel banqueting services continue to mature, the
customer base now comprises more and more overseas clients,
according to local wedding operators. They also believe that with the
growing professionalism of wedding photography services, Macao’s
wedding industry has tremendous potential for further growth.
La Maison de Marriage, founded in 2015, is alocal wedding planning
company offering one-stop services for couples. Wini Cheong is now
Chief Wedding Planner for La Maison de Marriage after having first
worked as a banquet sales agent for an international five-star hotel.
When she worked for the hotel, Ms Cheong met a number of local
wedding planners. So she took an interest in this profession and
subsequently enrolled in wedding-related courses in Hong Kong.
After taking the courses, Ms Cheong became more enthusiastic
and passionate about this area of the business, so she started her
career as a part-time wedding planner. She noticed there was a
demand for local services. In 2017, she quit her high paying job and
devoted herself completely to La Maison de Marriage.

% BUSINESS

“The number of customers coming to our company to ask for
wedding planning services is growing by 50 percent every year,”
she said. “The demand is huge. Twenty percent of my customers
are actually coming from different parts of the world to host their
weddings here in Macao. That means the market is not limited just
to locals. We have customers from Hong Kong, Shanghai, Malaysia,
Australia, the United Kingdom, the United States, Mainland China,
Canada, Taiwan and more,” Ms Cheong told Macao Image.

She thinks that a number of local world heritage sites, and the
excellent facilities of local hotels are attractive to overseas customers.
In addition to this, the Travel Stimulation Programme launched by the
Macao Government Tourism Office is another key market promoter.

Wedding photography boom
The post-1990 generation is now entering the marriage age, and a

number of international hotels have opened one after another in Macao,
offering very nice wedding venues. Outro Travel & Photography is
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well aware of the growth potential for Macao’s wedding market. The
company not only serves local customers, but also costumers from
the entire Guangdong-Hong Kong-Macao Greater Bay Area.

Hazel Lei, head of Outro Travel & Photography, said: “Today, the
spending patterns of youths have shifted from ‘substance’ to ‘experience’
Consumers are more willing to spend money on discovering,
experiencing and enjoying the best life has to offer. Weddings are a
once-in-a-lifetime event. Customers have become more willing to spend
money on weddings, wedding photography and other related services””

Established in 2017, the studio that belongs to Outro Travel &
Photography is a team characterised by its concept of travel photography,
providing services including overseas travel photography programmes,
pre-wedding and wedding photography, family photography and more.

Ms Lei explained that the company was the first studio in Macao
to arrange photography and travel services for couples carried out by
local photographers and personnel of the travel destination. Since this is
still a new concept in Hong Kong, Macao and Mainland China, Outro
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Travel & Photography hopes this service will become more popular.

“One of our primary business operations is to find quality
photographers from all over the world, and work with them, as well
as introduce them to the Macao market,” Ms Lei said. “Customers
who have used this service so far are very appreciative. They think
it [this service] is interesting and new. Local photographers have a
better understanding of the travel destination and they know places
that are fit for photo shooting much better than we do”

Outro Travel & Photography also notes that the demand for
photography services in wedding registration and bridal showers
have also grown in recent years.

Speaking of the development of overseas markets, Ms Lei suggested
that the Government should consider taking Sanya, Penang and
other neighbouring cities as examples, and adopt “tourism and
wedding photography” as one of the development models of leisure
tourism. That way, Macao can attract couples from abroad to Macao
to have fun discovering the city while taking their wedding photos.
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M-Power Creation, another local photography company, also
provides wedding photography services. Nico Vong, Creative
Director and Photographer, said that the local wedding market
has really flourished in recent years. Many amateur photographers
are also investing in offering these services, resulting in an
increasing number of professional studios established to seize these
opportunities.

Now that people have more to choose from in Macao, customers
prefer to go to independent photography studios like M-Power Creation
for a more personalised touch. The company will ask couples how they
met each other and recommend taking photos in places where the
couples created special memories. Through this way, customers are able
to own a series of truly unique photos, which are also fun experiences,
and the overall story will be more powerful and impactful.

Macao's leading wedding venues

Over the past three years, the annual average number of Macao
marriage registrations has exceeded 3,000. And at the same time,
a number of five-star hotels have opened one after the other in
Macao. In the face of fierce market competition, Tan Ieong, Assistant
Director of Catering Sales for JW Marriott Hotel Macau and The
Ritz-Carlton, Macau, said that wedding business continues to grow.
“It is good to see that more and more couples prefer to choose our
hotel for their wedding events,” said Mr Ieong.

JW Marriott and The Ritz-Carlton, located on Cotai, attract
customers seeking refined and elegant banquet venues, as well as tailor-
made wedding planning services. Both hotels provide event concierge
services, that provide meticulous full-service wedding planning and
preparations for their customers. Both hotels reward their customers
with discounts and gifts after the big day, including complimentary
accommodations, discounts, benefits, and exclusive room rates at
Marriott International hotels.

Grand Hyatt Macau, also located in the Cotai area, said Macao’s
economy has grown well in recent years and the spending power
of new couples has risen while their demand for hotel wedding
banquet services has also increased. They are now allocating more of
their budgets towards using production houses that provide unique
decorations, lighting and sound effect settings.

Timothy Bruce, General Manager of Grand Hyatt Macau, said: “We
provide different venue setups and themed colour settings for the
couples. We have also upgraded our venues and facilities; the recent
installation of the LED screens in the ballroom, the new outdoor air
conditioned dome-shaped Marquee and the changing of new carpet
in the function space are some examples of the enhancement”

He also said that to attract more new couples to Grand Hyatt, the
hotel offers a comprehensive selection of exclusive wedding packages
for them to enjoy before and after the wedding. For example, the
package includes gym membership or spa treatments before the
wedding, or a honeymoon stay at other Hyatt sister properties and
an anniversary dinner after the wedding. i¥
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Macao quality brands stand the test of time
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Café T.H.S. Honolulu started out as a coffee factory and supplier in the 1950s

S the old saying goes, “Reputation takes

years to build and seconds to lose” Even
more so in a small place like Macao where
virtually everyone knows one another. Since
upholding a good reputation was paramount
for both Café T.H.S. Honolulu and Cheong
Kun when they started their businesses
more than half a century ago, these long-
lasting Macao brands have survived the
test of time. Thanks to their high-quality,
reputable products, they have successful
stories to tell about their past and how they
plan to achieve more in future.

Honolulu - born and
brewed in Macao

For most, coffee is not only a daily ritual,
it is an essential part of one’s life. If you ask
anyone born and bred in Macao to name
a classic, local coffee brand, Café T.H.S.
Honolulu is very likely to be on the tip of
their tongues.

In the 1950s, Café T.H.S. Honolulu started
out as a coffee factory and coffee product
supplier. The focus of their business at
the time was roasting, formulating and
wholesaling coffee products to local food
and beverage outlets. Thirty years later, in
1988, Jack Ung, now owner of Tan Heong
San Enterprise Ltd. and Chairman of Café
T.H.S. Honolulu, took over the business
and decided to expand with a chain of cafés
throughout Macao.

Café T.H.S. Honolulu sources a wide
selection of premium coffee beans from
around the globe, offering unique coftee
blends and single origin coffees including
Jamaica Blue Mountain, Honolulu,
Indonesian Luwak, just to name a few.
Sourcing the finest of coffee beans from
around the world is paramount to Mr Ung.
“We source the best coffee beans from high
quality coffee farms in Asia, South America
and Africa,” he told Macao Image. “Together
with our technique and formulation, we
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adjust the taste of our products to the
preferences of our customers. We believe
everyone can find their favourite cup of
coffee with us”

In their multi-story coffee factory at Rua
Norte do Parque Industrial in the cross-
border industrial zone of Macao, you can
smell the aroma of freshly roasted coffee
beans from afar. All of Honolulu’s products
are produced in Macao, and they are made
from one of three modern coffee bean
roasting machines fitted in the spacious
roasting area.

“Honolulu takes pride in being a ‘Made
in Macao’ brand. Our customers can always
rest assured knowing that all our coffee
products are produced in this ISO 9001 and
ISO 22000 certified factory in Macao, under
very stringent quality control conditions,”
Mr Ung said.

Honolulu’s headquarters not only features
an ample coffee production and storage
area, but also a bakery floor. The company
started a new line for baked goods in 2015,
supplying fresh buns as well as Italian- and
Danish-style baked goods to hotels, casinos
and their own cafés.

“With the growth of our city in the past
decade, we've managed to engage in new
opportunities and venture into new areas
beyond coffee production and the restaurant
business,” Mr Ung said. “Coffee and pastries

M FE A L AT
LTS

Honolulu takes pride
in being a ‘Made
in Macao’ brand.

BELUMEFEERF#E
Jack Ung, Chairman
of Café T.H.S. Honolulu

are the perfect combo, and this is why we
headed in this direction”

Mr Ung is setting his sights even higher in
future with ambitious goals to open two new
cafés in Macao and may also expand into
the Mainland China market to introduce a
fusion-concept restaurant where customers
can pair coffee with Chinese dim sum. As
Honololu moves forward, Mr Ung stated he
aims to stay ahead by keeping an open mind,
staying innovative and never settling for less.

Cheong Kun - trusted
homemade remedy

In every Chinese family’s first-aid kit,
a bottle of pain remedy oil is an absolute
must. And Macao has formulated its very
own. After years of clinical studies, Master
Cheong Kun first introduced the formula
for Cheong Kun oil in the 1950s, and it takes
three to four months to produce just one
bottle.

Now, more than half a century later, the
Cheong Kun remedy oil has become popular
not only with Macao locals, but also with
visitors from Hong Kong and Mainland
China.

Cheong Kin Nang, Director of Fabrica
de Medicina Chinesa Cheong Kun and
successor of Master Cheong Kun, said that
each year, Cheong Kun produces 800,000
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Cheong Kun oil is well known
for its all-rounded functions
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SRIERE(E) HR&W (B) RITERKRLEER
Cheong Kin Nang (left) and Cheong Lok Kei (right) - managing the family business

bottles of oil, and supplies them to more
than 300 local pharmacies.

“We started with a very small volume,
but slowly we've scaled up through the
years thanks to the support of our loyal
customers,” Mr Cheong told Macao
Image. “Our business relies entirely on the
reputation and quality of our product”

Among the wide array of remedy oils
available on the market, Cheong Kun oil
is well known for its all-rounded functions
- providing pain relief, treating bleeding
wounds, swelling and scalding as well
as easing rheumatism. The remedy oil is
100 percent natural and free of chemical
substances. It is mild and suitable for people
of all ages including infants, according to
the company.

In 1999, Cheong Kun moved its remedy
oil production factory into an industrial
building at Rua dos Currais. This millennium
milestone marked a new chapter for
the pharmaceutical company. With the
expanded space, the line of production was
modernised and sectioned into different
isolated areas - storage, prep work,
production, filling and packaging. From
start to finish, every bottle of Cheong Kun

pain release oil takes months to produce and
must undergo the Macao Health Bureau’s
strict quality control process.

Modernising the production line also
enables Cheong Kun to look into new
business opportunities. “At the moment,
we are planning to expand our business in
Mozambique, a Lusophone country in Africa.
With that move, we hope to open doors to
other Portuguese-speaking Countries such
as Brazil,” explained Cheong Lok Kei, Quality
Assurance Supervisor and future successor of
the business. He has been fully engaged in the
pharmaceutical field since 2011.

“Simplicity makes life easier,” he said.
“With that in mind, we are also looking
into possibly transforming our product into
other user-friendly forms of pain release
products, such as bandage and spray, and
hopefully we can launch these products in
the near future”

In spite of their moves to modernise,
they will always keep the classic orange
packaging and kraft paper wrapped around
each of the dozen bottles of Cheong Kun
oil. For Cheong Kun, it is the traditional,
small touches like these that represent the
rich history of the local brand. i
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SMEs eye new business opportunities
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Pinkoi is a renowned
platform for original designer
brands. We're preparing to
join the platform and start
selling overseas through

the partnership.

Nega C. Bl A 1RIEIS
Isabella Choi, Founder of Nega C.
Fashion Macau
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HE future of Macao’s economy looks

promising in the eyes of small and
medium-sized enterprises (SMEs) thanks
to the continued growth of the Guangdong-
Hong Kong-Macao Greater Bay Area.
Better connection with neighbouring
regions means greater opportunities and
local SMEs are moving fast to ride the wave
of change.

Fashion fast forward

The manufacturing of clothing was once
the backbone of Macao’s economy in the
1980s until the industry started to go
downhill later on. That however does not
mean the fashion industry has vanished
entirely from Macao. Quite the contrary.
A new generation of small, individual local
brands are now attracting the attention of
local fashionistas.

Nega C. Fashion Macau, a homegrown
vintage reproduction design house, is one
of Macao's up-and-coming fashion brands.
Founded five years ago by local fashion
designer Isabella Choi, Nega C. is taking its
own spin on vintage-inspired style. Located
at Avenida do Ouvidor Arriaga, Nega Cls
stylish boutique dedicates half of its space to
in-house designed clothing items, footwear
and accessories, whereas the other half of the
shop sells imported trendy clothing items

from South Korea and other regions around
the world.

Nega C’s own creations are inspired
by fashion trends in England, where
Ms Choi pursued her degree in fashion
design. “Vintage elements, floral prints,
playful colours and feminine touches
are the signatures of my creations. Our
production line is in small runs. Every
piece of clothing is well-made with durable
fabrics under very strict quality control at
our production studio, so what we offer are
perfect for sophisticated shoppers who seek
fine details,” explained Ms Choi, Creative
Director of the brand.

The vibrant clothing racks at Nega C. are
full of clothes in all different shapes, colours
and details. They are anything but dark
and dull. The best way to keep customers
interested, is to keep up the hype and
excitement of new products, Ms Choi said.

Nega C. launches a new collection every
one to two months and introduces 60 to
70 new styles every season. “From design
to production, retail to marketing, 'm
involved in the front and back line of the
business, which enables me to understand
the market trends and determine better
strategies for promoting sales, cutting costs
and bringing in new opportunities,” Ms
Choi told Macao Image.

Fast fashion and a growing online
shopping culture have dramatically changed
the global retail landscape. Moving fast at
lower prices leads to major competition
among brands and sellers. To cope with the
fast-changing business environment, Nega
C.is planning on establishing their presence
online. “Pinkoi is a renowned platform for
original designer brands. We're preparing to
join the platform and start selling overseas
through the partnership,” said Ms Choi.

Jumping into a competitive environment
requires a lot of effort, and Nega C. believes
marketing is where their focus needs to
be. “Brand awareness can lead to sales
opportunities and much more. Currently,
we are upscaling our marketing strategies
through online ads and active participation
in trade fairs. Through these means, we hope
to connect with more potential buyers and
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lead to greater brand development in the
long run,” she added.

Southeast Asian flavour in Macao

“The Three Lamps” area near Rotunda de
Carlos da Maia is home to many overseas
Chinese from Southeast Asia who have
returned to Macao to live. Visitors to “The
Three Lamps” will discover the area dotted
with colourful little eateries and mini-
supermarkets offering authentic Southeast
Asian delicacies, dry goods and ingredients.

The flavours of Myanmar are very popular
among both local and foreign workers in
Macao. Every afternoon, you will see a
long queue of people waiting to get into
QQ Food World - a tiny grocery store at
Rua da Madre Terezina. The shop offers a
few hundred varieties of ingredients, spices,
snacks and dry goods from Myanmar and its
neighbouring countries. Among the long list
of products, QQ Food World’s homemade
belacan sauces - a type of shrimp paste - are
without doubt, their best-sellers.

“We've developed various recipes with
localised flavours. For belacan, we always
source the highest quality dried shrimps
from Myanmar to ensure the best taste,”
explained Sanny Lou, Chairman of QQ
Food World. Mr Lou is Chinese and has
returned to Macao from Myanmar. In 2007,
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We are actively participating
in tradeshows throughout
different Chinese cities to
promote our products, and we
are also working on expanding
our production line in a
modern factory space.

QUEEREERENE
Sanny Lou, Chairman of QQ Food World

he started his own Southeast Asian food
product wholesale business and runs a small
Myanmar eatery in “The Three Lamps” area.

Taking the original belacan recipe, QQ Food
World made a few more tweaks to create a
few more varieties such as dried fish belacan,
dried beef belacan, dried squid belacan and
XO sauce belacan. “Southeast Asians love
belacan, which can be mixed with noodles
and rice, and work as an enhancer to countless
dishes. Basically, no meal is complete without
belacan,” Mr Lou said. As more and more
people are concerned about leading healthier
lifestyles, one of QQ Food World’s goals is
to launch their first-ever vegetarian belacan
product made of mushrooms in the near
future for their vegetarian customers.

Belacan is also becoming more appealing
to the Mainland Chinese, so Macao’s very
own master of belacan sauce plans to seize
this opportunity to export his products to
the Mainland China market.

“We are actively participating in tradeshows
throughout different Chinese cities to
promote our products, and we are also
working on expanding our production line in
amodern factory space,” Mr Lou told Macao
Image. “On top of this, we are also launching
our products on Taobao and opening another
small eatery near the Red Market. I believe
these moves will definitely have a positive
influence on our future developments.” i
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