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#&&EMEE EDITOR'S MESSAGE

ACAO Chief Executive Chui Sai

On delivered the Policy Address for
Fiscal Year 2018 in November 2017. With
the title “Be pragmatic yet enterprising,
and share the fruits of development”,
the most important statement of policy
produced by the Macao SAR Government
makes a commitment to push for steady
economic development, and suggests
stronger support for small and medium-
sized enterprises (SMEs).

This issue of Macao Image looks at the
measures announced in the Policy Address
for 2018 and the steps that will be taken to
foster the growth of emerging industries,
promote the development of a “smart
city” and increase regional co-operation
with a view to integration of national
development strategies.

A year after China resumed diplomatic
relations with Sdo Tomé and Principe,
Macao Image talks to Gualter Vera Cruz,
the Representative of Sdo Tomé and
Principe in the Forum for Economic and
Trade Co-operation between China and
Portuguese-speaking Countries (Macao),
who spells out ways to develop investment
and trade relations. His government is
setting about boosting the transformation
of the economy. The building of a
deepwater harbour and new airport are
the centrepieces of their strategy.

This issue of the magazine describes
some of what the Macao Trade and
Investment Promotion Institute (IPIM)
has been doing to promote products of
the Portuguese-speaking Countries in the

Mainland Chinese market. Since March
2017, IPIM has put on a series of events
in various cities in Mainland China and
Hong Kong, which have been fruitful for
the companies taking part.

Macao is establishing itself as a
Commercial and Trade Co-operation
Service Platform between China and
Portuguese-speaking Countries. The
Portuguese-speaking Countries Food
Products Exhibition Centre is an important
part of that endeavour. In the year and
a half since the food exhibition centre
opened in Macao, the number of products
on display has almost doubled from 700 to
more than 1,200, attracting 140 businesses
from Macao and abroad.

The magazine also looks at the success
of the 22" Macao International Trade and
Investment Fair (MIF), held from 19 to
21 October 2017. MIF plays a pivotal role
in connecting enterprises with markets
around the world by attracting significant
numbers of exhibitors and buyers. The 2017
Portuguese-speaking Countries Products
and Services Exhibition (Macao) (PLPEX)
departed from the previous practice in that
it was held separately from the MIF, albeit
concurrently. Macao Image interviewed
several people taking part in the two events,
who spoke about their expectations.

In recent decades barbershops seem to
have been disappearing from the streets
of Macao. Finally, we also consider the
modern evolution of the barbershop and
see how a new breed of barbers believe
their craft is irreplaceable. i
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Macao's Secretary for Economy and Finance, Leong Vai Tac, and the Financial
Secretary of Hong Kong, Paul Chan Mo-po, signed in October 2017 a Closer
Economic Partnership Arrangement (CEPA)

Macao, Hong Kong sign CEPA deal

Macao and Hong Kong signed
the Closer Economic Partnership
Arrangement (CEPA) on 27 October
2017 to advance the liberalisation
of trade and push forward regional
integration. Under the agreement,
Hong Kong will open up 105 service
sectors to Macao suppliers, while
Macao will make available to its
neighbour’s firms an additional 72
service sectors.

The CEPA linking the two
regions will also entail simplified
customs procedures, collaboration
on intellectual property, and
the establishment of a work

programme on economic and
technical co-operation.

This Hong Kong-Macao CEPA
was signed during the 10" Hong
Kong-Macao Co-operation High
Level Meeting, held at the Hong
Kong government headquarters.

During the meeting, Macao's
Secretary for Economy and Finance
Leong Vai Tac said co-operation
between the two sides would reach
anew level, given the development
of the city cluster of the Guangdong-
Hong Kong-Macao Greater Bay Area
and the soon-to-be-completed Hong
Kong-Zhuhai-Macao Bridge.

4 EPIEEZE

BEERENESEREIEREIIE

2017 £ 10 B 27 H » 17
BRI RITEERESR » #R
FIE S IRE(RERREBIERE
&y

ZEZHRESH T MAEH
TMEE  BF > KHIEF)
PEMHE > Uk EEREBK

EREENREERELERN
T
EREZRZMBRBHNE
BHE > OEESERELEREN
RIERPIF & 1F AT B S E AR
KEBEERBTalER - B
218 2017 F 11 BIEER ©

IPIM now sole promoter
of city’s MICE business

On 27 QOctober 2017, the
Executive Council completed a
discussion on an administrative
regulation bill regarding the
restructuring of the organisation of
the Macao Trade and Investment
Promotion Institute (IPIM).

The arrangement aimed to
strengthen support for local
business associations and
enterprises, particularly small
and medium-sized enterprises
(SMEs), as well as undertaking

MICE development previously
co-ordinated by Macao Economic
Bureau.

The bill proposed to enhance the
scope of responsibilities, such as
promoting the development of the
convention and exhibition industry
and fostering Macao's role as a
Commercial and Trade Co-operation
Service Platform between China
and the Portuguese-speaking
Countries. The bill was effective
at the end of November 2017.
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The Macao Government Tourism Office unveiled in September 2017
M5B th R RS SPS | 20174108217 its blueprint for the city’s tourism development for the next 15 years

The Global Tourism Econom\/ Forum Macao 2017 was held in October 2017
Macao releases tourism development plan

EU Partner Region for
2018 Tourism Economy Forum

On 28 September 2017, the The blueprint earmarks

The European Union has been
invited to join the 2018 Global
Tourism Economy Forum (GTEF) as
Partner Region. The announcement
was made during the closing
ceremony of the 6" GTEF, on 17
October 2017. The decision was
made in support of the adoption
of 2018 as the “EU-China Tourism
Year”, and seeks to explore the vast
range of opportunities created by
in-depth co-operation on tourism
between the two sides.

Under the theme of “Regional
Collaboration towards a Better
Future”, the two-day event featured
16 Central and Eastern European
countries as representatives of
the Partner Region, and Guizhou
as the Partner Province, as well
as bringing approximately 1,500
ministerial officials responsible
for tourism and related sectors,
industry leaders, experts, scholars
and general participants to Macao
from across the globe.

Macao Government Tourism Office
(MGTO) unveiled the final version of
its blueprint for the city’s tourism
development for the next 15 years.

The Macao Tourism Industry
Development Master Plan
forecasts that the city could
receive 40 million visitors per year
by 2025. The plan estimates the
percentage rate of growth in the
number of Macao hotel rooms will
outpace the percentage growth
in visitors during the period, to
number 52,000 by 2025.

"developing iconic tourism facilities”
and “establishing cultural landmark
in the new urban zone” said MGTO
Deputy Director Cheng Wai Tong.

The city's waterfront areas are
also mentioned in the planas a vital
asset to develop marine tourism
attractions.

The Secretary for Social Affairs
and Culture Alexis Tam Chon Weng
will lead a new cross-departmental
Master Plan Steering Group, which
will regularly re-evaluate the
blueprint.
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ECONOMIC HARVEST SHARED

The Macao SAR Government is continuing with the payment of various subsidies and
measures meant to share the fruits of economic development among Macao residents.
The expected spending on these measures next year is about MOP12.89 billion and includes:

*  \Wealth Partaking Scheme payments of MOP9,000 for permanent
residents and MOP5, 400 for non-permanent residents;

e Payment of a MOP10,000 initial allowance into the Provident
Fund Individual Account of every eligible permanent resident;

e Payment of pensions of MOP3,450 a month, while the old age

allowance rises to MOP9,000 a year; and

* Toencourage people to have more children, the birth allowance
- under the Social Security Fund - increases to MOP5,000.

#8k Photos: ##/E Government Information Bureau

Highlights from the Government
policy document include support
for small and medium-sized
enterprises, creating a

“smart city” and fostering
regional co-operation

HE Chief Executive Chui Sai On

delivered his Policy Address to the
Legislative Assembly in mid-November
2017 entitled “Be pragmatic yet enterprising,
and share the fruits of development”.

The Policy Address pointed out that
Macao’s economy is gradually picking up is
and makes a commitment to keep pushing
for steady economic development. It says the
Government will consolidate cornerstone
industries while fostering the growth
of emerging industries, promoting the
development of a “smart city”, supporting
the development of small and medium-sized
enterprises (SMEs), and increasing regional
co-operation with a view to integration of
national development strategies.

The Chief Executive said some uncertainty
was on the horizon for the world economy,
but the Macao SAR Government was
cautiously optimistic about the economic
outlook for the city and expected to see
growth in 2018.

The Policy Address highlights the pursuit
of a strategy to integrate industries by using
the Internet to rejuvenate conventional
industries. The Government will expedite
its pursuit of a strategy to develop a “smart
city”, with the first phase of a government-
owned cloud computing centre and big-
data platform expected to begin operating
in 2018.

The Chief Executive said the Government
would focus on giving the city a new image,
dubbed Cultural Macao, to help boost
competitiveness.

Support SMEs, emerging industries

Pointing out the opportunities presented by
the strategy for developing a smart city, Mr
Chui said the Government would encourage
Macao SMEs to adopt innovative business
models, explore online markets, improve

MACAO IMAGE 7
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Macao SAR Chief Executive Chui Sai On

their technology equipment, cultivate
workers qualified in their respective fields
and co-operate with e-commerce enterprises
in Mainland China to explore markets in
Portuguese-speaking Countries. The Chief
Executive said SMEs made up more than 90
percent of all companies in Macao and the
Government attached great importance to
SMEs and their role in economic development.

The Government will encourage Macao
SMEs to become more competitive as it works
to improve the services it gives companies
with the priority of enhancing the licensing
mechanism in 2018, and by co-ordinating the
workflow between its various departments
to provide an ideal business environment
through the application of big data. Mr
Chui said the Government would support
conventional shops that have a history of
brand-building, such as keeping their brands
up to date, making them more conspicuous
and improving service standards.

To diversify the economy, the Government
is committed to spurring on emerging
industries such as the meetings and
exhibitions industry, which have grown
fairly rapidly in recent years. Guided by the
strategy of giving priority to conventions,
the Government will strive to bring more
meetings of professionals and more
international meetings and exhibitions to
the city, and to encourage event organisers
to arrange excursions to various parts of
the city. The Chief Executive said this could
entice high-end travellers to spend more
in local communities, so supporting the
growth of SMEs in the city.

The Policy Address proposes more support
for cultural and creative industries. The
Cultural Industries Fund will set up a new
scheme for subsidising enterprises in the
cultural and creative industries to establish
their own brands in the fields of fashion
design, cultural performances and publishing.

The Chief Executive said the Government
would actively develop specialised financial
businesses, focusing on leasing finance and
wealth management. The establishment
of a central credit database is on the
Government agenda, as isamendment of the
law governing leasing finance companies.

Following the establishment of the
headquarters of the China-Portuguese-
speaking Countries Co-operation and
Development Fund in Macao, the city should
strive to render financial services as part of the
“Belt and Road” initiative. Mr Chui said the
Government would advance a comprehensive
training programme to qualify workers in
Traditional Chinese Medicine (TCM) in 2018,
and strive for the gradual industrialisation and
internationalisation of TCM with technical
support from the state key laboratory.

As for tourism and gaming, the Chief
Executive said the Government would fully
review the gaming regime and improve



the relevant regulations. He said gaming
enterprises would be encouraged to buy
products and services from Macao SMEs
and develop aspects of their business other
than gaming.

The authorities will assess how best to use
the capacity of Macao to handle tourists, and
facilitate the development of inexpensive
hotels, theme parks, shopping centres and
other tourism infrastructure. Now that
the United Nations Educational, Scientific
and Cultural Organization (UNESCO)
has designated Macao a Creative City of
Gastronomy, the Macao SAR Government
will keep promoting the unique culinary
culture of the city, bringing the economic
benefits of tourism to its communities and
facilitating community tourism.

Enhance regional co-operation

The Policy Address says there is a need to
increase regional co-operation and pursue
platform-based economic strategies, with a
view to putting fully into action the Five-
year Development Plan and integrating
the development of the city with national
development strategies. The Chief Executive
said Macao would make efforts to foster
the integration of the “One Centre, One
Platform” function of the city with the “Belt
and Road” initiative and the planning of the
Guangdong-Hong Kong-Macao Greater Bay
Area. A special department will be set up
to co-ordinate and enhance regional co-
operation efforts, he added.

The city will comprehensively increase
its co-operation with Guangdong by taking
part in the development of free trade zones
on Hengqin Island, in Zhuhai and in Nansha
in Guangzhou, and by facilitating the
liberalisation of trade in services between
Macao and Mainland China, to build a more
competitive business environment.

The Policy Address says Macao should
keep increasing regional co-operation
within the Pan-Pearl Delta Region in the
joint exploration of markets in Portuguese-
speaking Countries, the European Union and
Southeast Asia. The city will also increase
co-operation with Fujian, strengthen the
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TAX CUTS, EXEMPTIONS ABOUND

The Macao SAR Government is persevering with various tax cuts and tax exemptions, for
the benefit of residents and to help develop SMEs. Altogether, the estimated value of these
cuts and exemptions is about MOP3.85 billion. The measures include:

»  Corporate annual profit up to MOP600,000 exempt from profit tax;
*  Personalincome tax cut by 30 percent; personal income up to MOP144,000

exempt from tax;

* Refunds of 60 percent of personal income tax paid, up to a maximum
amount of MOP14,000 instead of a maximum amount MOP12,000; and

e Sales by auction exempt from stamp duty.

Beijing-Macao Co-operation Partnership,
prepare to build the Jiangsu-Macao Co-
operation Park, increase co-operation with
Sichuan and look into further ways to co-
operate with the traditional industrial
areas in central-western and north-eastern
China. Macao will constantly improve its
communication mechanism with Hong Kong
and fully leverage the function of the Macao
Economic and Cultural Office in Taiwan. ¥

{2018 FHHFEBUTHEERS) RAT &
AR > JREIELLTRPIBUN AU T # - BURA
48 (www.gov.mo) ° Z48kERFTI%E 7(2018
FUHEEBFMEBERE) 2 UHE -

The text of the Macao SAR Government Policy Address
for Fiscal Year 2018, in Chinese and Portuguese, is
available for downloading from the Macao Government
Portal website at www.gov.mo. The website also has
summaries in English of aspects of the Policy Address.
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Government promises help for SMEs venturing abroad
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HE Policy Address for 2018 has been

published and people working in
the industry consider that the document
is pragmatic. Undertakings range from
continued support for the development of
emerging industries such as the meetings,
incentives, conventions and exhibitions
(MICE) industry to help for small and
medium-sized enterprises (SMEs) wanting
to venture abroad.

Industry insiders say this support can
help Macao companies get a better grip
on market trends, facilitate co-operation
between different industries, help with
national development and assist expansion
into markets beyond Macao.

Finding new markets

Macau Fair and Trade Association
President Tony Lam tells Macao Image that
the Macao SAR Government reviews its
support schemes for the MICE industry
every year, taking into account changes in the
industry and the environment it operates in,
to improve its assistance and offer the best-
possible support. In 2018, the Government
highlights the introduction of international
certifications and measures to protect the
environment, as well as differentiated
financial measures, demonstrating the depth
of its knowledge and support for the MICE
industry, Mr Lam says.

R TEHE S RABE
The Industry and Commerce Association of Macau President Kevin Ho

=% FOCUS

On manpower training, Mr Lam says
the Government has always had a forward-
looking mind-set and supports the industry as
itintroduces international MICE certification.
More than 200 people have completed the
Certified in Exhibition Management (CEM)
training courses, putting the city amongst the
places in China that have the most workers
with the qualification. Another 63 people
have earned the Exhibition Management
Degree (EMD) in Macao.

The MICE industry, with the Government
stepping up the promotion of the training
of professionals, has new ambitions to
strengthen Macao’s role as a service platform,
Mr Lam says. He also says that the industry
will, within the next 10 years, help 200 people
in countries covered by the “Belt and Road”
initiative earn EMDs. The industry will help
another 500 people in the Pan-Pearl River
Delta Region gain the CEM qualification.

The Policy Address contains an undertaking
to put more effort into coaxing people
attending MICE events in Macao to explore
the city beyond their hotels or event venues.
Mr Lam is pleased that the Macao SAR
Government established a comprehensive
plan for developing the MICE industry. He
says the Macau Fair and Trade Association
stresses the importance of “creating quality
conditions for the development of commerce
and tourism” in recent years. The tourism and
MICE businesses are similar in many ways

as both are highly integrated, inter-related
and influential. Exchanges, experiences
and learning will become the new trends in
commerce and tourism, therefore, greater
collaboration between the tourism and MICE
industries would be welcome, he says.

Regional development, smart city

SMEs are always a highlight of the Policy
Address and the Government has vowed to
improve SME support schemes in 2018 and
facilitate their development through Macao’s
transformation to a smart city.

The Industry and Commerce Association
of Macau President Kevin Ho tells Macao
Image that the Macao SAR Government
has endeavoured to improve the business
environment for Macao enterprises by
reducing their tax bills and through
subsidies. For example, the SME Aid Scheme
was changed in 2017 so companies that have
repaid loans made under the scheme may
borrow a second time. Mr Ho says this may
help enterprises expand.

Mr Ho also highlighted the Policy Address’
extensive coverage of the city’s participation
in the “Belt and Road” initiative and the
Guangdong-Hong Kong-Macao Greater Bay
Area, as well as on enabling co-operation and
exchanges between young entrepreneurs in
Macao, Mainland China and Portuguese-
speaking Countries. These undertakings
could allow enterprises more room to
grow and let them play a role in national
development, he says. Mr Ho hopes Macao
SMEs venture abroad with the guidance of
the authorities and big corporations.

Macao’s smart city development strategy
underlines the need for SMEs to have
innovative business models and explore
both the online and e-commerce markets.
Mr. Ho says Macao companies readily
adapt to new technology and will seize any
opportunities that prove useful to their
business. In the Big Data era, he thinks
the Macao SAR Government could use
technology to analyse trends in the tourism
and commerce markets and share the results
with SMEs, so they can better prepare to
contribute to the economic development. i¥i
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Portuguese-speaking Countries Product
Promotion and Business Matching Sessions
unlock the Mainland Chinese market
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We are always more familiar
with the southern Chinese
market, so we hope to
expand into north-eastern
China because we think
there is potential there, and
there seems to be much
room for growth.

Bk LB EEERATDESRER
Director of Acconci (Shanghai) Trading
Co. Ltd., Josephine Cheong Wai long
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Several exhibitors took part in the event in Guangzhou

INCE the end of March 2017, the Macao
Trade and Investment Promotion
Institute (IPIM) has organised a series of
events such as the Portuguese-speaking
Countries Product Promotion and Business
Matching Sessions and the Promotional
Activities for Portuguese-speaking Countries
Products in various cities in Mainland China
as well as Hong Kong, so that potential buyers
of products from Portuguese-speaking
Countries can learn more about them.
Dine In Macau Food and Beverage Group
Ltd. took part in some of these activities in
2017. Dine In Macau Food and Beverage
Group Ltd’s Product and Marketing
Manager Marek Ng Ming Kit says the
events had a positive effect on the business,
helping it pinpoint potential customers. The
company promotes wine from the Quinta
dos Avidagos vineyards in Portugal and is
seeking to penetrate the Mainland Chinese
market. It also distributes some Portuguese
mineral water and sea salt brands.
The company also took part
in the Promotional Activities for

Portuguese-speaking Countries Products
held in cities in Mainland China such as
Chengdu, Jiangmen, Shenzhen, Zhongshan
and Zhuhai. In each city, representatives
of the company met between five and ten
potential business partners.

“For example, in Chengdu, I met 12
business acquaintances whose sales
networks focus on central China,” Mr Ng
tells Macao Image. “They are, in general,
very interested in our wine products.”

Acconci (Shanghai) Trading Co. Ltd.
Director Josephine Cheong Wai Iong
established the company in 2014. Ms Cheong
has more than 30 years of experience of
selling products from Portuguese-speaking
Countries in Macao. Acconci (Shanghai)
Trading took part in the Portuguese-
speaking Countries Product Promotion
and Business Matching Sessions and the
Promotional Activities for Portuguese-
speaking Countries Products in Guangzhou,
Hangzhou and Zhongshan at the same time
as conducting a series of wine promotion
tours in Mainland China.

MACAO IMAGE 13
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Dozens of people attended the event in Zhuhai

Ms Cheong says her company promotes
mainly Borba wine, from southern Portugal,
and fruit juices, mainly the Sumol brand.
“The matching sessions have positive effects,”
she says. “Through these events we got to
know some wine shops and e-commerce
customers. Some e-commerce customers are
already selling our products in their franchise
stores. Some wine shops have also started to
purchase from us and sell our wine products.”

The Portuguese-speaking Countries
Product Promotion and Business Matching
Sessions arranged by IPIM in 2017 were held
in Chengdu, Guangzhou, Hangzhou, Hong
Kong, Jiangmen, Shenzhen, Zhongshan and
Zhuhai. IPIM liaison offices in Mainland
China put on corresponding events in
Chengdu, Guangzhou and Hangzhou.
Buyers and the general public in each place
responded well, gaining greater awareness of
food from Portuguese-speaking Countries.

IPIM says between 15 and 20 suppliers took
part in each business matching session, and
that between 80 and 100 buyers attended. It
says in total the business matching sessions
held in 2017 attracted 132 exhibitors and

14 BEPIEEZE

about 620 buyers to the events. Companies
took part in a total of 577 business matching
sessions and associated negotiations held
during the events.

Great goods, low prices

The Mainland Chinese market is large
and complex, offering a wide range of
products and thus highly competitive.
Food from Portuguese-speaking Countries
has advantages and selling points that allow
it to compete. Mr Ng says, for example,
that demand for imported sea salt is
strong in the Pearl River Delta Region. Ms
Cheong believes the quality of Portuguese
beverages, whether soft drinks or alcohol,
is comparable to that of drinks from other
European countries. Portuguese drinks also
have a certain price advantage.

Acconci (Shanghai) Trading penetrated
the Hong Kong market in 2017. Most
supermarkets and other retailers now sell
Sumol juice.

“The Mainland Chinese market is rather
complicated,” Ms Cheong says. “So, we all

M50 40 A R AT A8 38 58 1 12418 11
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In Chengdu, | met 12
business acquaintances
whose sales networks focus
on central China. They are,
in general, very interested in
our wine products.

DIMBLEBEREE B IRA R Em A EEAE
ERRE

Product and Marketing Manager of Dine
In Macau Food and Beverage Group,
Marek Ng Ming Kit

focus on one or two product lines, with the
Portuguese Borba wine as the main line” She
says the wine sales network her company has
in the Mainland Chinese market focuses on
the consumer, selling direct to restaurants.
The company also sells its merchandise in
other ways, such as though e-commerce
websites and group purchasing organisations.

Dine In Macau Food and Beverage Group
Ltd. and Acconci (Shanghai) Trading Co.
Ltd. are trying to increase the amount of
businesses they do in Mainland China,
so both intend to take part again in the
Portuguese-speaking Countries Product
Promotion and Business Matching Sessions.

Ms Cheong hopes Mainland Chinese
supermarket chains will gain greater
awareness of the merchandise her company
sells, making it easier for Portuguese-
speaking Countries products to penetrate
the Mainland Chinese market. “We are
always more familiar with the southern
Chinese market, so we hope to expand into
north-eastern China because we think there
is potential there, and there seems to be
much room for growth,” she says. i¥
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Portal para a Cooperagiio na Area Econémica, Comercial e de Recursos
Humaneos entre a China e os Paises de Lingua Portuguesa

www.platformchinaplp.mo
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Uma Plataforma de Partilha de Informagao Econdémica, Comercial e Recursos Humanos, juntando
Esfor¢os na Criacdo de Oportunidades de Neg6cios nos Mercados da China e dos Paises de Lingua
Portuguesa
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Centro de Convengoes e Exposicoes Plataforma de Comércio Centro de Servigos Comerciais
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dos Paises de Lingua Portuguesa
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Sao Tomé and Principe has an exclusive economic maritime zone of more than 160,000 square kilometres
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We have picked tourism as a
fundamental building block of
our economy, and we're now
laying down the foundations
to make it happen.
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N December 2016, Sdo Tomé and Principe

resumed diplomatic ties with China, the
African country is looking for a boost to its
agenda for economic transformation, which
revolves around creation of a deepwater
harbour and a new airport.

Gualter Vera Cruz, Representative of Sdo
Tomé and Principe in the Forum for Economic
and Trade Co-operation between China and
Portuguese-speaking Countries (Macao),
discusses with Macao Image possible ways to
develop further investment and trade relations.

It's been about a year since Sao Tomé and
Principe resumed diplomatic relations
with China. Does the country already have
something positive to show for it?

Well, something positive right off the
bat is the range of opportunities that have
opened up, and not only for Sdo Tomé and
Principe. As a country we also have a set
of opportunities we can make the most of,
within this relationship. We hope not only to
offer opportunities to our partner, but also at
the same time to achieve several advantages
for Sdo Tomé and Principe, in various areas.

What opportunities does Sao Tomé and
Principe offer?

The country has potential, it might just
still be untapped in several areas for different
reasons. We have an exclusive economic
maritime zone of more than 160,000 square
kilometres. As such there are resources in this
sector. The country has good conditions for
tourism, namely via use of our sea resources.
We do have the issue of hotel scarcity, however.
Our very location is also a big plus. Sdo Tomé
and Principe is on the Equator, and very close
to the Gulf of Guinea, where there isa potential
consumer market of about 300 million people.

In order fully to explore its vast maritime

zone, your country wants to build a

deepwater harbour. In 2014, former president

Manuel Pinto da Costa went to Beijing

in search of investment for this project,

estimated at more than US$500 million.

Is there Chinese interest in this venture?
That's all part of our transformation agenda,

which also includes modernising our airport.
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The country has good
conditions for tourism, namely
via use of our sea resources.

Those are the two essential cornerstones for our
economy, in order to create good conditions to
attract investors and develop the country. Now,
we have made them [the projects] available
to any interested investor. I believe there are
already clear signs of interest for both the
deepwater harbour and the airport. We have
an airport but it needs to be modernised to
keep up with our ambitions for Sdo Tomé
and Principe. The harbour, meanwhile, could
propel us to that role as a base for economic
expansion, which would allow us to bring in
investors, not only with an eye on Sdo Tomé
and Principe but also on the African coast.

Are there already actual offers?

It is commonly said that in business
silence is golden. But in fact we have had
some interest. I know that things are sailing
in the right direction, towards finding
solutions that would allow us quickly to
kick-start this process.

Looking at the airport modernisation
project, how could it help tourism?

We have picked tourism as a fundamental
building block of our economy, and we're
now laying down the foundations to make it
happen. Sdo Tomé and Principe has granted
visa exemption to visitors from several
countries, not only in Europe and the Americas
but also in Asia, so that people can come and
see with their own eyes our particular natural
beauty. The Principe island autonomous
region has been a Biosphere Reserve declared
by UNESCO. So the country is open to all
countries, all continents. But obviously we
must decide which kind of tourism we want.
We're already working on a tourism blueprint.
A new airport will help push us further ahead.



Regional weekend tourism is also a
possibility, with a metropolis like Nigeria's
Lagos and its 20 million inhabitants so close.
That kind of tourism is already taking
place. We don't have exact figures but the
trend for people visiting Sdo Tomé and
Principe is rising. If I'm not mistaken, we
have already doubled what we used to have

H&# INTERVIEW

in prior years. It's clear that the work we are
doing is paying off. It's also clear that people
are interested in what we have to offer.

So what has been the difference? Is it the
visa exemption?

It has helped. All it takes is a look at the
figures and you can tell. It's not enough

just to carry out promotion, shoot movies,
teasers, but you must also get people to come
and see with their own eyes. Travel writers
who have come to Sdo Tomé and Principe
have given glowing reviews of our country’s
beauty, our landscape, our culture. That's not
all [good reviews]. Also to our people, our
way of making others welcome, and taking
things, as we say, “leve-leve” - “easy easy”.

Yet it's a beauty that must be protected and
cannot handle mass tourism.

That's why we're working on a tourism
blueprint for Sdo Tomé and Principe. It will
surely reflect all that we want from tourism.
But right from the start I think that tourists
can tell, from the country's characteristics,
the kind of tourism we are looking for. So
I don't think we will have many problems.
Still, we are assessing all that needs to be
done to prevent our country’s beauty from
being damaged by tourism. Because that's
a resource, that's what we are trying to
promote, and that's what we must preserve.

Speaking of resources, Sao Tomé and
Principe has already sent about 90
university students to Mainland China
in 2017. Can China help your country to
produce qualified professionals?

It can. The country is investing in its human
resources to keep up with all the areas we are
trying to develop. But it won't just be China,
there will also be other countries, depending
on which particular area of development we
are nurturing. China is a good partner in
that aspect and honestly it has been so for
a while now. Several of our officials were in
China and they have since been playing a
role in developing our economy and making
their contribution to the country.

Sao Tomé and Principe has invested

a lot on water and electricity supply,
services essential also in order to attract
investment. Are there still opportunities in
these two areas?

At this moment electricity supply already
covers 95 percent of the country. As you've
said, we have invested a lot in this area
because, if we are interested in having people
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come and invest in Sdo Tomé and Principe,
then we need to create a set of [suitable]
conditions. That's what we are doing. We
want to provide people who wish to invest
in our country, stability and trust. We have
done that, not only when it comes to energy;,
but also on some tax-related issues. Water
supply is also being improved. If truth be told
we are at a very good level, even compared to
other African countries, many of which have
much better resources than we do. I believe
there will always be room for more investors.
Séo Tomé and Principe is open and will surely
assess any proposal according to its interests.

You joined the Permanent Secretariat of the
Forum for Economic and Trade Co-operation
between China and Portuguese-speaking
Countries (Macao) last year, so you've already
had a chance to learn more about the city and
its dominant industry, gambling. Cape Verde
has already legalised casino operations. Is
Sao Tomé and Principe also thinking about it?
That has been a regular question here
in Macao. Let's see, we do have a legal
framework on gambling, which already
takes place in some Sdo Tomé and Principe
hotels, it's just not on the scale of Macao. It
will probably not be similar to what's being
done in Cape Verde. Now, going back to
our location, our proximity to 300 million
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potential consumers. When you look at it, it
all depends on what kind of project comes
up. If investors come forward, surely we
won't turn them down, because investment
creates jobs, so it's all about us analysing
what comes up.

Agriculture remains Sao Tomé and
Principe's biggest economic sector. Will the
country's relationship with China also help
in this area?

How could it not help? China is the second
biggest economy in the world, with cutting-
edge technology and a group of specialists
on agriculture. Of course it will help, not
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[The building of a deepwater
harbour and modernising

the airport] are two essential
cornerstones for our economy,
in order to create good
conditions to attract investors
and develop the country.

only regarding introducing technology into
agriculture, new techniques, new ways to
approach agriculture, but also even regarding
the structure of the agricultural sector.

Could China become an even more
attractive market for Sao Tomé and
Principe's agricultural products?

It's attractive indeed. That's why we
have Forum Macao, which facilitates that
connection with Mainland China. There is
the Portuguese-speaking Countries Food
Products Exhibition Centre in Macao, as well
as exhibition areas in other municipalities
in Mainland China. The groundwork is
done for that trade to grow, not only from
the opportunities the government might
promote, but also from the relationship
between business people from Sdao Tomé
and Principe, Macao, and Mainland China.

Are S3ao Tomé and Principe food products
already at the Portuguese-speaking
Countries Food Products Exhibition Centre
in Macao?

We have already began to work on this; there
has been an initial approach. I have already
visited several existing exhibition areas. We
shall soon place some of our products there.
We're just waiting for the paperwork to make
it happen as soon as possible. ¥
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Official launch of “Wynn Local SME Network” Wynn continues to organize business matching sessions for local SMEs
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Since its opening, Wynn has been committed to prioritizing local procurement and has
established close, long-term partnership with local small and medium enterprises (SMEs),
aiming to develop mutually beneficial relationships. Wynn believes that the newly-established
“Wynn Local SME Network” can strengthen cooperation with local SMEs and can further
expand on existing collaborations, thereby increasing Macau's overall competitiveness and
promoting the diversification of Macau’s economy.

The “"Wynn Local SME Network"” focuses on: continuing to organize business matching sessions
by partnering with the Macao Chamber of Commerce for the three key types of enterprise;
launching the “Vendor Referral Program” to encourage more local SMEs to become Wynn's
suppliers; and facilitating the use of the online business matching service and the procurement
platform mobile application “ChoicePro”. Through the launch of the “Wynn Local SME
Network”, Wynn aims to effectively link up the power of different sectors to further facilitate
sustainable growth for local SMEs.
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COOPERACAOD-CHAVE PARA OPORTUNIDADES DE NEGOCIOS
COOPERATION-XEY TO BUSINESS OPPORTUNITIES
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MIF highlights Macao’s role as a commercial platform
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EPRESENTATIVES of enterprises and

business associations from around the
world gathered in Macao for the 22" Macao
International Trade and Investment Fair
(22" MIF), held from 19 to 21 October 2017
at the Venetian Macao.

The theme of this year’s MIF was “Co-
operation — Key to Business Opportunities”
The event was a great opportunity for
businesspeople to exchange opinions. In
the course of the three days, 67 agreements
were signed and 389 scheduled business-
matching sessions took place in the MIF
Business Matching Area.

Exhibitors said MIF gave them the
opportunity to showcase their products,
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Founder of Macao sportswear and sports
equipment company Triangle Sport Terence Kou
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Macao businesses blossom

Terence Kou is in charge of a Macao
sportswear and sports equipment company
Triangle Sport. Mr Kou said the 22" Macao
International Trade and Investment Fair
(MIF) was the first MIF Triangle Sport had
taken part in. One of the main objectives
of MIE he said, was to give businesses in
different places an opportunity to learn from
exchanges with each other. His company
took part in the 22°¢ MIF to look for suitable
business partners.

Triangle Sport began operating in 2013
as an online shop and eventually acquired
brick-and-mortar premises. The company
designs and makes sports shirts, protective
sport equipment and towels. It endeavours
to supply its customers with high quality,
well-designed sportswear which they
could otherwise obtain only from places
such as Hong Kong or Taiwan. The
business gets custom from sports clubs
in Macao, Mainland China, Hong Kong
and Taiwan.

Mr Kou said he hoped to make Triangle
Sport more visible by taking part in MIF
and make arrangements to co-operate
with other enterprises. His company is
enrolled in the MIF Online Business

Matching Service Platform, and it was
approached several times even before the
227 MIF began.

Oriental Guia Enterprises is another
Macao company. It sells air-conditioning
systems and other sorts of equipment
that save energy or are friendly to
the environment in other ways: air-
conditioning and air purification systems,
LED lighting, solar panels, food waste
disposal devices and water purification
systems. The company’s main customers
include government departments,
education institutions, hospitals and hotels.

Oriental Guia Enterprises Operation
Director Ivan Lei said the company had
taken part in every MIF since 2009 with
the purpose of introducing its products to
the private and public sectors. Every year,
the company also looks for new products
to be showcased at MIE

Mr Lei said that every year customers
visited the Oriental Guia Enterprises
booth at the MIE and that the company got
some good results. He said his company
would continue to take part in the MIF,
considering that it is not time consuming
and expensive to do so.
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services and resources to look into
new opportunities for business and to
reconnoitre markets nearby, as well as
accelerating business development. Some
said the event served well as an occasion
for communication and other forms of
exchange, therefore helping increase co-
operation in the region.

The organisers of the 22" MIF invited
Angola to be the Partner Country” of the
event and Guangdong to be its “Partner
Province”. The purpose was to facilitate
closer co-operation in trade and other
economic matters between Mainland
China, Macao and Portuguese-speaking
Countries, and to drum up greater market
opportunities globally.

MIF attracted enterprises from over
50 countries and regions from around
the world. There were more than 1,500
booths.

With a view to further capitalising
on the advantages of the platform and
reinforcing the theme of the “Belt and
Road” and regional economic and trade
co-operation, the subsidiary events
included the “Angola, Guangdong and
Macao Trade and Investment Forum?,
the lecture “How to Help the Products of
Portuguese-speaking Countries Enter the
Chinese Market”, “China and Portuguese-
speaking Countries SMEs Investment
and Trade Matchmaking Event” and
“Cambodia Trade, Investment & Tourism
Development Forum”.

These events were meant to promote
communication and other forms of
exchanges between all parties; to promote
networking and collaboration between
traders and other businesspeople in
Mainland China and Portuguese-speaking
Countries; to help enterprises “go global”
and explore markets in those parts of the
world covered by the “Belt and Road”
initiative; increase trade and other economic
exchanges multilaterally; and give Macao
enterprises and young people in the city
more opportunities for co-operation and
development.

The 23 MIF will be held from 18 to 20
October 2018. ¥
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Guangdong Hengjian Investment Holding Co.
Ltd Chairman and General Manager Tang Jun

Macao a springboard for going global

Among the exhibitors and trade visitors
that attended the 22" MIF were executives
of big companies from various parts of the
world, some of whom have been attending
MIF for years. One such executive was
Guangdong Hengjian Investment Holding
Co. Ltd’s Chairman and General Manager
Tang Jun.

Guangdong Hengjian Investment
manages assets on behalf of the provincial
government and the provincial branch of
the State-owned Assets Supervision and
Administration Commission, holding
equity in more than 20 enterprises and
controlling several listed companies.

Mr Tang thinks the arrangements for the
latest MIF were more effective than before,
giving it more features and highlights. He
said the event introduced the Portuguese-
speaking Countries in detail, giving

Mainland Chinese enterprises a better
understanding of the markets in those
countries.

Mr Tang said Macao played an important
role as a Commercial and Trade Co-
operation Service Platform between China
and the Portuguese-speaking Countries.
He said the city had advantages stemming
from its past.

Macao had an important part to play
in connecting Mainland China and
Portuguese-speaking Countries. He
believes Guangdong Hengjian Investment
can collaborate with Macao and make use
of the city as a place where China and
the Portuguese-speaking Countries can
conduct business, with a view to helping
the best enterprises in Guangdong to
go global and expand into Portuguese-
speaking markets.
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Angolan Construction Ministry
Private Investment Technical Support
Office Director Claudio Rodrigues

Importance of Macao set to grow

Angolan Construction Ministry Private
Investment Technical Support Office
Director Claudio Rodrigues also attended
the 22" MIF. Mr Rodrigues believes
Macao has the potential to become even
more representational as a platform where
Mainland China and Portuguese-speaking
Countries can conduct business.

“Macao is helping train more human
resources, and is channelling more
resources and know-how from China -
particularly Guangdong - to Angola,”
Mr Rodrigues said. “We could try to do
more in terms of the finance sector, using
Macao’s expertise to increase co-operation
between China and Portuguese-speaking
Countries, which could help promote
more commercial exchanges”

Mr Rodrigues regards Sino-Angolan co-
operation as strategic and both parties are
seeking to increase such collaboration.

“Over the years, China has financially

supported several development programmes
and several large investments in public
infrastructure in Angola. We now want to
expand that co-operation to other sectors,
such as healthcare, agribusiness and the
training of human resources,” he said.

“We also want to direct some of that
investment into our country’s private
sector, in order to support the growth
of local companies and promote the
diversification of our economy.

“We have been promoting further
co-operation between the business
communities of Angola and China,
especially to support small and medium
enterprises.”

Mr Rodrigues said it was important not
only to get Angolan companies to invest
in Mainland China and Macao, but also to
get Macao companies to invest in Angola.
“We are ready to help this kind of initiative
by the private sector,” he said.
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(PLPEX) BXBILARE
PLPEX now an event in its own right

HE latest Portuguese-speaking Countries

Products and Services Exhibition (Macao)
(PLPEX) was the first to be held separately
from the Macao International Trade and
Investment Fair (MIF) — although both events
took place at the Venetian Macao from 19 to
21 October 2017. The 2017 PLPEX attracted
211 enterprises and other institutions.

Many praised the effectiveness of PLPEX
as a standalone event. They highlighted
the professional way in which the event
was staged and the greater efficiency of
its services for matching businesses in
the Portuguese-speaking Countries with
Chinese enterprises. The distinguishing
feature of PLPEX and MIF was their
arrangements for meeting various needs of
businesspeople from different places.

Macao SAR Secretary for Economy and
Finance Leong Vai Tac said in the event’s
opening speech: “PLPEX, organised on
its own for the first time, provided an
additional platform for Portuguese-speaking
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The 2017 PLPEX attracted 211 enterprises and institutions
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A wide range of goods from Portuguese-speaking Countries were on display

Countries to showcase their products and
services, assisting in the strengthening of
commercial ties between Mainland China
and Portuguese-speaking Countries,
and helping Macao to develop its role as

a Commercial and Trade Co-operation
Service Platform between China and the
Portuguese-speaking Countries”

A wide range of high-quality food items
from Portuguese-speaking Countries were

on display, including cheese, meat and wine,
and products reflecting the character and
style of each of the Portuguese-speaking
Countries, such as clothes and accessories,
handicrafts, sculptures and woven goods. At
the Portuguese-speaking Countries Fashion
Show, the models showcased clothes and
accessories bearing Angolan and Portuguese
labels, attracting a great deal of attention.
This, together with handicraft of Portuguese-
speaking Countries craftsmen, cultural
performances of music and dancing, gave
the venue an atmosphere that was enjoyed
by exhibitors and visitors alike.

Enterprises praise PLPEX

One visitor Ms Wang said she attended
many trade fairs, looking for raw materials
for the products her company makes. Ms
Wang, from Beijing, was attending PLPEX
in Macao for the first time. She said there
were many products from Portuguese-
speaking Countries to choose from, and that
many were of excellent quality, so meeting
the needs of her company for ingredients
for the food it makes. She said the company
was currently discussing the possibility of
importing goods from Mozambique.

The representative of a Macao company
attending the 2017 PLPEX, Mr Fu, said
his company was in the international
e-commerce business, selling products
from Portuguese-speaking Countries.
The company has an e-commerce website
serving the Mainland Chinese market. Mr
Fu said he hoped that now PLPEX was a
separate event, it would come to the notice
of more overseas merchants, so giving the
exhibitors more opportunities for business.

A merchant from Beijing, Mr Wang, was
representing an enterprise that makes food
and day-to-day necessities. On the advice of
the organiser of the 2017 PLPEX, he used the
Online Business Matching Service Platform
website to register for the event and make
other necessary arrangements before he got to
Macao. Mr Wang was impressed by the wide
range of high-quality goods on show that met
the requirements of his company. He said
he hopes to import meat from Portugal. i
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“These trade events help to increase the

level of co-operation between the business
communities of Angola, Mainland China and
Macao. We appreciate the efforts made by IPIM
over the years to organise these events, and we
believe that with PLPEX becoming a separate
event it will be the start of a new chapter, with
Macao as an important co-operation platform.”

FHRE-ZHEERHETERE
Chairman of the Angolan Business Confederation Francisco Viana
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“We take part in this event because we think Macao
is a good starting point for doing business with
Mainland China. This is the first time we have come to
Macao. We have brought with us various products,
ranging from nuts to energy drinks to wines. Initially,
our goal is to introduce Brazilian products to people
in Macao. We have already made some contacts and
may even have some orders later.”

Marcelo Alimari—M.A. Comercial Importadoraf{®
Representative of MA Comercial Importadora Marcelo Alimari
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“Taking part in these trade

shows is important if we are to learn more
about new business opportunities. We are a
small country, and this is a learning process
for us. The holding of PLPEX will allow the
already good relationship between China and
Portuguese-speaking Countries to grow even
stronger.”

Concei¢ao Carvalho—B54E FEEBibast &
Representative of Bibas fashion label Concei¢ao Carvalho
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“Cape Verde is a small country, and it is
excellent that we have the chance to take part
in this kind of trade event, so that we keep

up the connections with our partners, using
Macao as a platform. By participating in these
events, our country has a lot to gain in terms of
attracting more investment in various industries,
such as tourism, finance and auditing.”

Luis Aguiar—f##13 M Tradelnvest{TE#EEL
Cape Verde Tradelnvest Executive Administrator Luis Aguiar
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“When taking part in these trade events, our
objective is always to promote our products,
especially in Mainland China, as we can

use Macao as a platform for expanding our
business. Mainland China is a huge market with
great potential for various business segments.
This type of event really helps to promote our
products and create new commercial ties.”

Natalia Orlando—fa % & F /AT Prapesca - Companhia de
Pesca de Mocambique Ltdf{Z&
Natalia Orlando, the representative of fishery products

company Prapesca - Companhia de Pesca de Mocambique Ltd.
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“We have a global presence and we export to
more than 50 countries. Currently Mainland
China is our biggest market in terms of exports
and, because of the success we have achieved
in that market, we need to strengthen our
presence there. Macao is an essential part

of this strategy, this trade event is important
for developing networks and creating more
business opportunities.”

Jodo Torres—1#52M&7H (Unicer) 24855
Super Bock Group (Unicer) Asia Director Joao Torres
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“These trade shows are a unique showcase, with
Macao as their platform, which allows several
countries and many products to come together
in the same place. It provides the chance for

all countries that are part of the Forum for
Economic and Trade Co-operation between
China and Portuguese-speaking Countries to
connect fast, expanding the possibilities for
creating new commercial ties among all parties.”

HEE - 4 - 5822 (Gualter Vera Cruz) — P EEEZEEREZ
BERIE (R ERMERLE S EMEMALLRERR

Gualter Vera Cruz, the S30 Tomé and Principe
Representative to Forum Macao

B X EAST TIMOR

CERAM 728 2% 4 ) A1 F 4 3 22 Bl 7R
P B 2% Fl g R TS B R PLPEX
AE £ 48 N7 B 7 RK B v L o 7 A
R gmH 2 REEZ T
G —[h] o E A 7 e B IR AM
Y15y E B RE KRR MBI &
T %% J B B F I R R o

“We have actively taken part in trade events in
Macao for several years, and we are pleased
that the PLPEX has become a separate event.
Through this event we can maintain our ties
with other participating countries and share
experiences which are vital to our development,
as well as supporting economic enhancement
and the growth of our business community.”

Jodo Baptista dos Santos—E & X TradelnvestBIIE42ES

Tradelnvest Timor Leste Executive Assistant
Jodo Baptista dos Santos
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Business blossoms in Portuguese-speaking Countries
Food Products Exhibition Centre
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S INCE the opening of the Portuguese-
speaking Countries Food Products
Exhibition Centre, known as the Glass House,
in Macao in March 2016, the number of
products displayed there has almost doubled
from 700 to more than 1,200. The centre has
helped multiply opportunities for business
between Mainland China and Portuguese-
speaking Countries, so increasing trade and
other economic exchanges between them.

The exhibition centre, located in the Tap Seac
Square business centre, has so far attracted 140
businesses in Macao and abroad to exhibit at
the 400-square-metre showroom.
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The Portuguese-speaking Countries
Food Products Exhibition Centre displays
a wide array of food from Portuguese-
speaking Countries. There are products
using organically grown ingredients, snacks,
tinned food, coffee and alcoholic drinks.

Each product displayed has its own QR
code which visitors can scan to obtain
detailed information relevant to the product,
such as the background of the supplier.
Visitors can even place orders for some
products on the spot by scanning the QR
code, which gives access to a third-party
website that allows instant business-to-
consumer commerce in three languages:
Chinese, Portuguese and English.

The Portuguese-speaking Countries
Food Products Exhibition Centre has
additionally launched a smart guide on
the products and services of Portuguese-
speaking Countries in Macao that allows
the public to use their smartphones to
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The Portuguese-speaking Countries Food Products Exhibition Centre opened in March 2016

find unique food products, souvenirs
and restaurants in Macao. The centre
also operates in tandem with a website,
the Economic & Trade Co-operation and
Human Resources Portal between China
and Portuguese-speaking Countries, at
www.platformchinaplp.mo, creating an
online-to-offline synergy.
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Taste buds tickled

Macao is establishing itself as a
Commercial and Trade Co-operation
Service Platform between China and
the Portuguese-speaking Countries. The
Portuguese-speaking Countries Food
Products Exhibition Centre is part of
that effort.

Macau Fine Wine Bazaar Co. Ltd is alocal
wine importer. It has been an enthusiastic
exhibitor in the Glass House since early
2017. “We are displaying over 10 types
of wine at the exhibition centre. They are
all sourced and imported direct from our
partner-vineyards in Portugal,” says Macau
Fine Wine Bazaar owner Guiomar Pedruco.

Ms Pedruco believes displaying her fine
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To go further, we
started participating
in trade shows in
Mainland China

with the Macao
Government quite

a while ago, which
really helped establish
our credibility among
potential customers.

BPEEAERATEERKER
AEEH

Owner of Macau Fine Wine
Bazaar, Guiomar Pedruco

merchandise in the Portuguese-speaking
Countries Food Products Exhibition Centre
is an efficient way of reaching potential
customers in Greater China and increasing
the awareness of the brands. “When visitors
see our brands in the Centre, it gives them
greater confidence in our products,” she says.

“The way that most people order wine in
restaurants is to look for familiar names on

% BUSINESS

the wine list,” Ms Pedruco says. “That being
the logic, the more our products are exposed
to the public, the more likely it is that people
will order our wines if they remember seeing
the brand name somewhere before”

She says the market for wine has become
more competitive in Macao in recent years as
the import tax has decreased. “To go further,
we started participating in trade shows in

Mainland China with the Macao Government
quite a while ago, which really helped establish
our credibility among potential customers. We
are also very grateful and positive about being
part of the showroom here in Macao, and we
look forward to the growth in the long run” i
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Cheong Kei Noodle Factory ventures further afield
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Cheong Kei Noodle Factory was established in 1995

HEONG Kei Noodle Factory produces various types of noodles.

The company is typical of small businesses in Macao, having
been family-owned since its establishment in 1995. One of the
company’s main products, the Guangdong Noodle, has made its
mark on the market, earning its customers’ loyalty through its high
quality.

The owner of Cheong Kei Noodle Factory is Cheong Keng Lei.
Inheriting the business from his father, Mr Cheong is now trying to
increase online sales, seeing if his business can go global in a highly
competitive market.

Mr Cheong tells Macao Image that, in taking over from his father,
he spared Cheong Kei Noodle Factory the fate faced by some noodle
makers in Macao that have lost their chefs as staff reach retirement
age. The survival of these enterprises depends on the children of the
proprietor or staff taking over the business. Mr Cheong accepted his

i=%¥ COMPANIES

inheritance of Cheong Kei Noodle Factory because of a sentimental
bond to the family business.

“I took over the business because I wanted to relieve the burden
carried by my parents,” he says. “We are seeing whether we can
improve the ways we promote the business and other aspects of it,
coming up with more products to meet market demand, so that our
products are not limited to the Macao market, thus increasing our
sales,” Mr Cheong says.

He says Cheong Kei Noodle Factory makes several types of dry
noodles, such as shrimp noodles and fish noodles. It also produces
raw noodles and dumpling wrappers. The company has developed
some new products in recent years. Among them are vegetable-
flavoured noodles that have no chemical additives and a pleasing
texture. The company says these products have been well received by
the market and are preferred by customers seeking healthier food.
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The company’s main customers are Macao’s restaurants and
supermarkets, and consumers that live near the factory. The noodles
are priced to attract mid-market or high-end customers. Competition
is fierce and the market is full of challenges for a supplier of goods
labelled “Made in Macao” like Cheong Kei.

Improved promotion

“We hope our customers notice the healthy options and texture
of our noodles,” Mr Cheong says. “For example, in our shrimp
noodles, you can clearly see that there are lots of bits of shrimp,
which is the most expensive ingredient. We often suggest that our
customers eat the soup our noodles come in” Mr Cheong also
says it is difficult to keep the prices of his products down, mainly
because the company makes them in small quantities, using quality
ingredients.

After he took over the business, Mr Cheong saw an increase in
sales and set about expanding output. He increased public awareness
of the products by presenting them at food exhibitions in Macao. He
says the Macao Trade and Investment Promotion Institute played
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We are seeing
whether we can
improve the ways

we promote the
business and other
aspects of it ... so
that our products
are not limited to the
Macao market.

SRR E T ARSET
Owner of Cheong Kei Noodle
Factory, Cheong Keng Lei

an important part in helping his company show its products at
exhibitions.

Macao SAR Government subsidies helped reduce the cost of exhibiting,
allowing the company to offer discounts to customers who attend the
events. Since the company began exhibiting, which was an important
step in its development, more and more customers have been coming
in search of its products and enquiring about its sales points, especially
after tasting the products in the exhibitions in the last two years.

Sales jumped after the company exhibited at the Macao Guangzhou
Famous Products Fair, held in Guangdong province in 2015. That
was something Mr Cheong did not expect and encouraged his
company to expand into markets outside Macao. The company is
now working on furthering its sales network beyond Macao, most
notably in Mainland China.

Cheong Kei Noodle Factory now sells online. Its products
were first sold on the Mineyeah.com e-commerce website and in
December 2017, they are also available on the macaushibao.com.
The company is also negotiating with a third online platform so it
can sell to an even broader market, increasing the awareness of its
products among Mainland Chinese consumers. i
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Barbers reinvent their service

%> MHERECHNEEE—HES

BB ERIISE FRIER » BIEREREN
ET > REHREO+IT - theRIBETER
FHRANEE - ZEENHEEMTRS -

PEEM B ERIRTE B Z 3 2R N KB EFE
B BERERBEEEET  FIUSRE
EHE T DEM o

BENBZEHNEMEFIBERERIK
2R BEXRBELRABRRALSF
mEFBRELERE - thREXFI9E
mAuEA - BE2HBEAKRS

LAfE 4t R B Rk 2Kk

RERFANEZES T — &
RE-—ZMEZEZSI > B ZHEEHH

MEKEEZEMER > BOATARER
% > Eof—{IFt 2 Rocklee o f17E 2015
FOARTHERTMNE —MIEEE
2Legit Barbershop o ERfR TIRE RS
5h > Rocklee BRI T — UM BMAZE
ABLG o BT 2017 F5 8 > 2legit B
UREERRERNME > THEFINIE
BHE o

ERERT > Rocklee HBEEKERE
REEAMEE > BB SR EE
B —RER

e TEABERZ—HRAHE
MAEBMNE » MIPEMEEERTREA
BPEETARAAL > FELERNMA
HEBEENTIZRIENET > IREAMEBIE
ZHEBEAROE o



i=%¥ COMPANIES

o R I —

A EEREREDBAYELAL
The Hoi Vun Kei traditional barbershop has been operating for more than half a century
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HE red, white and blue spiral-striped

pole used to be the distinctive emblem
of barbershops in Macao. In recent decades,
however, barbershops seem to have been
disappearing from the city streets, replaced
by hairdressing salons and a barber’s pole
is hard to find.

Nevertheless, a new breed of barbers
believe their craft is irreplaceable. They are
adopting new business practices and striving
to attract a younger generation of customers.

The Hoi Vun Kei traditional barbershop
has been operating on an old-fashioned
veranda in Rua do Almirante Sérgio for
more than halfa century. The appearance of
the shop has hardly changed over the years
bringing back tranquil memories of the old
days. Basic barber’s tools of the trade such
as mirrors, scissors and electric hair clippers
lie ready for use.

Loc Sin I is the only barber in the shop. He
says he and his brother opened Hoi Vun Kei
after learning their craft in the San Kio district
before opening the business 50 years ago.

“In the old days, it used to cost 40 avos to
have a haircut in my shop. Now it is MOP40,”
Mr Loc says. “The haircutting business has
changed a lot, many new hair salons having
opened”

Cutting hair is not physically demanding,
but it is mentally exhausting, Mr Loc says,
as the barber must concentrate.

Although Mr Loc s in his eighties, he says
he has given no thought to retirement. But
these days his barbershop is open only in
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the mornings. He no longer washes hair.
The barber attends to an average of four
customers per day and is closed on Sundays.

Wave of the future

Many of the traditional barbershops in
Macao are run by old-school barbers such
as Mr Loc. But several are now in the hands
of younger barbers, who take just as much
care in serving their customers.

Rocklee, who goes by only one name, first
opened his barbershop, called 2Legit, in May
2015 near Avenida do Conselheiro Ferreira de
Almeida. Apart from hairdressing services, the
shop formed a partnership with a tattooist who
practised his art there, to satisfy the demands

of ayounger generation of customers. Rocklee
moved 2Legit into premises Avenida do
Conselheiro Ferreira de Almeida itself in May
2017 and decided to focus on cutting hair.

Before opening 2Legit, Rocklee used
to give free haircuts in his home. “I never
expected that my pastime would turn into
a business,” he says.

Rocklee believes being a barber is about
taking care of people rather than making
money. “I didn’t decide to become a barber
because I think it’s profitable,” he says. “Our
customers have all become our friends.
Being a barber is about taking care of others,
and we should always bear that in mind, no
matter how the business performs or what
marketing strategy we adopt”
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The barbershop 2Legit opened in May 2015
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Competition leads to progress.
With more barbershops,
people will get to know

the business better.

Rocklee

The barber says his approach to cutting
hair is more American than anything else,
focusing on a gradual fade effect. “We like to
keep the forehead and the hair edges clean,”
he says. “We also take care of the customer’s
eyebrows and facial hair, and we give wet
shaves. Our goal is to do the traditional
things with new tools and techniques”

Among the business practices 2Legit
has adopted is allowing customers make
appointments for haircuts online. Rocklee
believes this allows customers manage
their time better. But customers that
come in without an appointment are also
welcome, he says. “They can enjoy a drink
in the shop and play video games while
waiting their turn. I hope 2Legit offers the

community a friendly environment, so that
it is not just a place for business, but also a
place to gather”

Hairdressing salons compete with 2Legit
for customers, but Mr Rocklee believes
barbershops are irreplaceable. “Salons and
barbershops are two totally different things,”
he says. “Salons may serve male and female
customers alike, but they cannot replace
barbershops because the cultures are different”

Pondering on the future of the haircutting
business in Macao, Rocklee says he expects
more barbershops to open. “I think every
barber has his own market,” Rocklee says.
“Competition leads to progress. With more
barbershops, people will get to know the
business better.” i
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918, Av. da Amizade
World Trade Centre, 1%t - 4" Floor
Macao - China
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Please check that you have provided all the
information requested. Thank you.
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GUIA ELECTRONICO SOBRE
PRODUTOS E SERVICOS DE PLP
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Faca o scan através do seu telemovel e este se tornara

no seu guia que te vai levar a descobrir tudo relacionado
com os paises luséfonos em Macau
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Government of the Macao
Special Administrative Region of
the People's Republic of China

IREERERTS
EFEEEE

Shaping of Eco-Cities
for Inclusive Green Economy

2 JE b SeERE GEpmm BEEHR #enma
Green Forum Green Showcase 418 RTRED Green Public Day
Green Business Networking
Co-operation Day Events

12-14/04 /2018 - #F MACAO

REIRIZR o HEBR o« HERE
Thinking Green * Going Clean - Living Cool

www.macaomiecf.com
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i
2018 MIECF B A8 (i A
2018 MIECF Host Co-ordinators Instituto de Promogao do Comércio e do Investimento de Macau
Macao Trade and Investment Promotion Institute Eariroamssial Prataction Eares
EH Email : miecf@ipim.gov.mo EH Email : miecf@dspa.gov.mo
B Email : miecf@koelnmesse.com.hk
4 5 R0 T B 45 3 &

Contact Our Event Manager “koelnmesse 2P Macao &8 Hong Kong g Others
T D (853)8798 9675 O (852) 2511 8112 O (852) 2511 8126 / (886) 2 7711 2200 #108



